The 7 Wonders of Oregon Spring 2015 PR Plan

Travel Oregon, March 2015




The 7 Wonders of Oregon

Campaign Overview

Goal: Inspire people to visit Oregon and share their experiences #TravelOregon

« Spring campaign showcasing seven iconic and inspirational Oregon natural wonders:
= QOregon Coast

= Mt Hood

= Columbia River Gorge Te Seven
= Crater Lake \UONDERS
= Painted Hills T
=  The Wallowas

=  Smith Rock

» Integrated campaign will take over all of Travel Oregon’s marketing channels

* Niche focus on golf then cycling as inspiration points for inspiring travel

i

« Targeted media outreach, influencer tour, sweepstakes to drive visibility, engagement



The 7 Wonders of Oregon

Opportunity:
« Oregon is a national media darling

« 7 Wonders were well received in 2014; 2015 presents an opportunity to build on
momentum and drive further tourism growth

Key Learnings:
« Hometown pride generated positive coverage and sharing of the campaign

« Communication with statewide media highlighting the importance of
tourism on Oregon’s economy played a key role in securing campaign buy-in

- RDMO partnerships critical to identifying national pitch opportunities and
supporting regional media efforts

 Influencer marketing spurred immense consumer engagement and established
platform and processes to streamline future campaigns

« Niche media targets afford more immediate and specific coverage potential
* Visits/experiences generated the most effective media coverage



The 7 Wonders of Oregon

PR Objectives

- Generate positive media
coverage for Oregon that
inspires statewide tourism

- Drive fan acquisition and
generate positive buzz and
sharing on social media

- Drive traffic to
TravelOregon.com

Primary Targets

- Audiences

- Media: Travel, lifestyle, outdoor,

recreation, business

« Consumers: Active adventurers

and super-influential travelers
aged 25-54

- Key Markets

- Oregon; Seattle; Boise; San

Francisco; National

Strategies

- Build on 2014 campaign to drive

visibility for statewide tourism

- Leverage social media

influencer to generate buzz,
personalize regional stories and
expand social following

- PR Team will craft specifically

tailored pitch angles tied to
Wonders to inspire high-quality,
high reach coverage

- Secure top tier media for visits

statewide
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Industry Media Plan

7 Wonders 2.0 Launch Press Release:

» Travel Oregon will reintroduce 7 Wonders as largest
campaign effort to-date and the importance of this e
investment in tourism b e Seven §

« Highlight 2014 economic success driving tourism ' LJON .:;;5 '
across the state DA N

» Call out awards received and industry leadership - of OREGON

) - : SEE ONEOR BETILE
achievements » YET SEE THeEm AUl

Proactive Media Outreach: March 3 = MRS

« PR Team will pitch statewide media il

» Send press release to RDMOs to share the news with
their respective local media

Local Economic Impact Release (mid-May) OregonBusiness

» Travel Oregon will issue a press release highlighting the
impact of tourism on builders and makers such as bike [.] = | » ) Busiliss

builders across the state = ] JOURNAL

NewsChamel@




Industry Media Plan

Statewide Media Tour:

Todd Davidson, Scott West and Linea Gagliano will embark
on the second annual statewide media tour to promote the
value of tourism across Oregon and share successes of
inaugural 7 Wonders of Oregon campaign

Schedule prior to National Travel & Tourism Week (May 2-
10, 2015)

PR Team will secure deskside meetings with local business
and travel media, as well as editorial boards, among others

Portland
Salem
Eugene

Bend/Redmond
Pendleton
Hood River
Astoria

Coos Bay

Medford/Grants Pass
Klamath Falls

RDMO Monthly Updates:

Local partners will be invited and encouraged to participate
in any media briefings in their area

Travel Oregon will provide e-mail updates and talking
points with economic impact numbers, campaign
highlights/schedule, success stories and recent news to
ensure consistent messaging and enhance engagement in
local markets

NATIONAL
TRAVEL
&TOURISM

WEEK
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Oregon Golf

See the 7 Wonders. Play the 7 Gems.

» Through proactive media relations, Travel Oregon will inspire golfers to explore golf
destinations in and around the 7 Wonders.

Wonder Course

Oregon Coast *Bandon Dunes, Ocean Dunes Golf Links, Salishan

Mt. Hood *The Resort at the Mountain

Painted Hills *Meadow Lakes, Condon Golf Course

The Wallowas *Wild horse, Alpine Meadows Golf Course

Smith Rock *Pronghorn, Black Butte Ranch, Brasada Canyons, Crosswater,
Tetherow

Crater Lake *Running Y Ranch Golf Course

Columbia River Gorge *Indian Creek Golf Course, Hood River Golf & Country Club

~———

—




Oregon Golf

Target Audiences: Oredon Golf
* PR team will identify the nation’s most : ' P
influential golf publications and .
journalists, including:
» Golf Digest, Sports Illustrated, Golf
Magazine, Golf World, Golf Week, Golfer,
Bill Pennington/NY Times, Larry
Olmsted/Forbes, etc.

Optimized Press Release:

» To capitalize on short-lead media in
addition to the longer lead, greater depth
coverage, Travel Oregon will distribute a
press release on the wire and through e-

mail to targeted media
* Highlight the state’s top golf
destinations along with the 7 Wonders of
Oregon

) Rose: Yousr emsy turkey - eacape ek

3 Dustier: Sole vy gl fuirwsty
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Bike Oregon

7 Bikes for 7 Wonders. And 7 Bike Tralls.

» Through proactive media relations, Travel Oregon will leverage the 7 Bikes for 7 Wonders
to promote Oregon’s “maker” culture and diversity of biking throughout the state.

Oregon Coast Fat-tire beach cruiser Oregon Coast Route

Mt. Hood Mountain bike Sandy Ridge and Ski Bowl

Painted Hills Road bike Fields Peak

The Wallowas 29er mountain bike Grande Tour Scenic Bikeway

Smith Rock Mountain bike Sisters to Smith Rock Scenic Bikeway
Crater Lake Lightweight road bike Crater Lake Rim Route

Columbia River Gorge Gravel bike Historic Columbia River Highway




Bike Oregon

Target Audiences:
» PR Team will identify the top bicycle niche

publications and media contacts, including:

« Bicycling, Bike Magazine, Bicycle Times, Gear
Patrol, Fat-Bike.com, ESPN BMX Blog,
Adventure Cyclist, Mountain magazine, Bike
Midwest magazine, Boulder Report, Out There
Monthly, Women’s Adventure, Mountain Bike
magazine, Cycle California! Magazine

7 Wonders Media Event (early May): I, CYC

it the 1 Ls -

* Travel Oregon will host a media event 488 ""““
inviting key media, industry partners and —
cycling influencers to an exclusive look at
the 7 Bikes, 7 Wonders launch.

Optimized Press Release (mid-May):
» Travel Oregon will distribute a press release
announcing the bike giveaways 12
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Proactive Pitching

Pitch Strategy:

* PR Team to develop national/regional pitch -
topics throughout the 7 Wonders campaign

» Proactively pitch topics to regional and national
media; PR Team to source itinerary and “What’s
New” suggestions from RDMO partners in April.

Sample Pitch Angles:

Weekend getaways

Direct flight trips

Summer vacation destinations

Electric vehicle (EV) road trip - Oregon Coast
Motorcycle tourism

Pet-friendly hikes

Surfing on the Oregon Coast

Longest ski season in North America
Hiking/climbing around the state
Oregon on a budget or on the splurge
Top family-friendly Oregon experiences




Target Media - Regional
Marke

Portland il

Seattle il

Boise il

San Francisco il

Vancouver, B.C. il
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Oregonian, Portland Tribune, Daily Astorian, Hood River News, Mail Tribune, Bend
Bulletin, Register Guard, Thrillist, 1859 Magazine, Good Day Oregon, KGW-TV, Portland
Monthly, Edible Portland, KATU-TV, Northwest Palate, Portland Food & Drink

Seattle Magazine, VIA, 425 Magazine, NW Travel, Seattle Times, Sip Northwest, KING-TV,
Eater Seattle, Alaska Airlines Magazine, Seattle Weekly, Evening Magazine , Seattle
Metropolitan, Seattle Travel Examiner

Boise Weekly, IDAHO Magazine, Sun Valley Magazine, Idaho Press-Tribune, The Idaho
Statesman, Fido Friendly,

Sunset Magazine, San Francisco Chronicle, Serious Eats, YumSugar, 7X7 Magazine, Taste
TV, Epicurean Traveler, VIA, Yahoo! Travel, Afar Magazine, SF Weekly

Vancouver Magazine, Western Living, The Vancouver Sun, Georgia Straight, The Province,
Vancouver Courier, Savour, Montecristo

—

THE NEW, TRUE
& CLASSIC WEST
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Target Media - New York/National

Sample Target Media

New York/
National

A A A A_A2_9_9_9_9_92_2_92_2_2_2_9_99_9_9_9_9_-9-°

Conde Nast Traveler
Travel & Leisure
Departures Magazine
Huffington Post

The New York Times
USA Today

Food & Wine

Bon Appetit

Gilt Taste

Saveur

The Nibble
UrbanDaddy

Family Circle

Real Simple

Outside

National Geographic Traveler
Wall Street Journal
CNN

Shape

GQ

Everyday with Rachael Ray
Martha Stewart Living
Forbes
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PR Timeline

Golf X X X

Tactics Planning Press Release, Media Outreach
Media Outreach

Biking X X X

Tactics Planning Media Outreach Press Release, Media Outreach
Media Event

Ongoing X X X X X

Tactics Media NYC Ongoing Ongoing Ongoing

Outreach Media Tour Pitching Pitching Pitching



Travel Oregon PR Contacts

« Judiaann Woo oversees consumer PR efforts with Allison Keeney
and LANE to promote tourism to all regions of the state.
» Judiaann Woo: Judiaann@TravelOregon.com
» Allison Keeney: Allison@TravelOregon.com

 Linea Gagliano oversees industry PR efforts with LANE to promote
the economic impact of tourism across the state.

» Linea Gagliano: Linea@TravelOregon.com

« Based in Portland, LANE is Travel Oregon’s PR agency of record.
» LANE PR: TravelOregon@LANEPR.com

19


mailto:Judiaann@TravelOregon.com
mailto:Allison@TravelOregon.com
mailto:Linea@TravelOregon.com
mailto:TravelOregon@LANEPR.com

to Inspire

.i&b

':.—;_

-"'. _—— ;’.éﬁr

. OréSomeeurism




