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10.7%+




7,500,000 direct jobs
14,000,000 total jobs

Resulting from visitors traveling the US
and spending $, Euros, Yen, RMB...

$1,800,000,000,000

in total spending



America’s travel and tourism
industry is seen as a primary
driver of our nation’s economy

Travel Exports

up 13.7%
in 2011

Travel exports
growing at an
annual rate of
10% in 2012
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120,000 jobs |
created by the G ’
travel and tourism

industry in 2011

81,000 additional

jobs added during G)
2012 |
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Total Size of Oregon’s Travel Market

Total Person-Trips* =73 Million

_.Day Trips
61%

:-4 ,.' ’l' 1 hon

Ovemight_—
Trips
39%

:’F - Mion

Oregon 2011 Visitor Report, Longwoods International
*Tctal volume InChuoes bogh 3ALs 3na chilren Available at: www.Industry.TravelOregon.com *
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el Why Tourism Matters

| To Oregon

2012
* $9.2 billion in direct travel spending (+3.2%)

* $2.2 billion in travel generated earnings
* $363 million in local and state taxes (+3.3%)
* GDP of the travel industry = $3.4 billion

* Tourism = one of Oregon’s top export-oriented
industries

Oregon Travel Impacts 1991-2012, Dean Runyan Associates
Available at: www.Industry.TravelOregon.com



SN GDP of Leading
Export-Oriented Industries (2011)

Agriculture & Food

Forestry & Wood

Microelectronics

Software

Other Manufact.

Travel

0% 5% 10% 15% 20% 25%

Percent of Total Oregon Gross Domestic Product

Oregon Travel Impacts 1991-2012, Dean Runyan Associates
Available at: www.Industry.TravelOregon.com
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| Rural vs. Urban Impact (2011)

Travel Generated Employment as a % of Total Employment

Urban*

All Other

| | | |
0% 2% 4% 6% 8%

Oregon Travel Impacts 1991-2012, Dean Runyan Associates
Available at: www.Industry.TravelOregon.com



T g con be

Mu-nlt.—--"w-h--c-du-vun-l-h-‘p“'-c.-'n--hc“.'.-ﬁm .m&—..—--‘.-t—’.—-MQ-‘thmn*v
e S L g e B T I I e I e e T I e e e e e SO DAL RACH LTS S P
e e T T e i L i T L e e I e el e e e I i e e ]

o.tnl*c“'m-b.bh -t Swee auWW\h.-omP—loMM.—-r-w

OREGON

1y HENS

AR EITE N
1




TRAVEL ° A
il How does this translate in

Oregon?

ﬁ
P
=

s/

L

91,100 Oregonians DIRECTLY employed (2011)

Direct: lodging properties, restaurants,
attractions, guide & outfitter businesses, tour
operators, visitor information centers, convention
and visitor bureaus

41,000 jobs supported INDIRECTLY (2011)

Indirect: farms, wineries, printing services,
professional services, transportation and more...







“Increasingly what will make us happy
is spending our time and our money

satisfying the desire for authenticity.”
-Joseph Pine, TED Conference

“..people receive more enduring
pleasure and satisfaction from
investing in life experiences than

material possessions.”
-Professor Leaf Van Boven,
University of Colorado/Cornell Study































Oregon’s Tourism Regions
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OREGON COAST TRENDS

Marcus Hinz

Oregon Coast Visitors Association



Size of the Oregon Coast

Overnight Travel Market

Total Overnight Trips to Oregon* = 28.8 Million

Spent Time _~
on The Coast
34%

s

Oregon 2011 Regional Visitor Report, Regional Visitor Research
"INCIUOES DO A0UITS And Chideen Longwoods International

';l 8 Mison



Origin of Overnight Trip
to Central Oregon (2011)

Oregon 2011 Regional Visitor Report
Longwoods International



Total Nights Away on Trip (2011)

Baze Ovemight Marketadle Tnps

Oregon
= 3.8 Nights

= 3.4 Nights

Porcurt

mThe Coast m=Oregon 2011



Season of Trip (2011)

Jenuary - March

,-.‘(f . .l.p,.

July - September

Octcoer -

Lecermber

Percert

®m Coast Region » Oregon 2011



Main Purpose of Marketable Trip —
The Coast vs. State Norm (2011)

Fercent

® The Coast = Oregon 2011

Oregon 2011 Regional Visitor Report, Longswoods International



Most Popular Visitor Activities

Central Oregon (2011)

Historic places

Shopping
Hiking/backpacking

Cultural activities/attractions

National/state park
M Region

Camping M State
Eco-tourism
Winery tours/wine tasting

Bicycling

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Percentage of trips that include this activity

Oregon 2011 Regional Visitor Report, Longwoods International



Top Activities Planned by Visitors to

Bandon and Gold Beach

Beach activities
Sightseeing

Hiking Backpacking
Shopping

Fishing

Golfing

m Gold Beach

W Bandon

0

10 20 30 40 50 60 70

percentage of visitors who plan to do this activity




2011 Overnight Spending — by Sector

2011 Coast Region Spending = $1.4 Billion

Lodging.
39% . Restaurant
$552 Mibon F00d &
. _Beverages
\ 24%
£350 Milion
Recreation_—
_1‘(()“% | “_Retail
s Transportation / 16%
11% $232 Mihon
$154 Mdbon

Oregon 2011 Regional Visitor Report, Longwoods International



Average per person expenditure on

overnight trips

Base Toty Overnight Person-Trips

Lol .
513
Lodang Restaunant Food & Retd Puichases Transpotabon ot Racreabony
Boverage Deostnation Sighiseony

Entertanmen!

Oregon 2011 Regional Visitor Report, Longwoods International



Local Room Tax Collections, 2008-12

Wild Rivers Coast

$1,200,000
$1,000,000 -
$800,000 -
M Brookings
$600,000 +—— —— ——— — . R Gold Beach
® Port Orford
$400,000 - W Bandon
$200,000 -
S_

2008 2009 2010 2011 2012



Average per person daily expenditures on

$180
$160
$140
$120
$100
$80
$60
$40
$20

overnight trips (2011)

State average

OPPORTUNITY! —=

M Total per person per day

M Recreation/sightseeing/entertainment
M Retail

® Transportation at destination

B Restaurant food and beverage

M Lodging

Oregon Coast Coos County Curry County
region

Oregon 2011 Regional Visitors Report, Longwoods International
Oregon Travel Impacts 1991-2012, Dean Runyan Associates



Direct Visitor Spending Per Capita

$6,000.00

$5,000.00

$4,000.00

$3,000.00

$2,000.00

$1,000.00

by County (2012)

M Curry County

B Coos County

Oregon

Curry County Coos County Oregon

Oregon Travel Impacts 1991-2012, Dean Runyan Associates



Percent of Total Non-Farm Jobs Related to

Tourism, Curry County 2002-2012

35.0%

30.0% ™~

25.0%

20.0% OLMIS Leisure and Hospitality

15.0% Travel Oregon Direct Tourism
Employment

10.0%

5.0%

0.0% I I I I I 1
2002 2004 2006 2008 2010 2012

Oregon Department of Labor
Oregon Travel Impacts 1991-2012, Dean Runyan Associates



