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 Demystify SEO.

Empower you. Leave you feeling smarter and more confident.

Discuss ways to get the most out of us as your SEO partner. 

Connect SEO to content process - good content + good hygiene/mechanics.



1. Ranking factors overview

2. SEO for site editors 

3. SEO research tools

4. Higher-level trends in SEO

5. Understanding and reporting on your 
organic traffic

6. Resources for further learning







SEO



Should I

Do: If your can afford to invest in something that 
may not provide immediate results

Don’t: If you cannot 



SEO for Site Editors



By making your web content more intelligible to search engines, 

your content will rank higher and attract more visitors to your site.

“Search engine optimization is about putting your site’s 
best foot forward when it comes to visibility in search engines, 

but your ultimate consumers are your users, not search engines.”   
–Google





Definitions:
A variation on the primary keyword 
that makes sense to include as part of 
natural language describing the topic, 
e.g. If “outdoor recreation” is the keyword, 
a semantically related keyword might be 
“outdoor activities.”

A related keyword that is necessary to 
support the topic in a complete way, 
e.g. For the example above, “canoeing,” 
“camping,” “Tillamook”



Content 

1. Pick your path: new or existing content

a. Find keywords to inform new content opportunities

b. Optimize existing content 

2. Topic ideation

3. Keyword research

4. Identify high-opportunity focus keywords

5. Compile semantic & ancillary keywords

6. Write & optimize copy



Content

● Begin with a parent topic. For today’s 
exercise, let’s choose Outdoor Recreation. 

● A good parent topic is broad and not 
inherently related to Oregon. 

● Consider seasonality and current events to 
maximize content relevance. 

○ Plan at least 3 months ahead

● As we proceed to keyword research, we’ll 
look initially for all keywords about Outdoor 
Recreation as it relates to Oregon. 



Keyword

To inform new content ideas



Keyword

To boost performance on keywords within striking distance



Keyword

1. Find a keyword with strong opportunity.

2. Do more research to see if there are any 
related keywords that could help inspire 
the article angle or support the piece.

3. Look to see if/how your current content is 
answering the keyword query.

4. Decide if it makes sense to write new 
content or if you have content that is close 
and just needs a bit of optimization.



Keyword

● Look first at search volume to find keywords 
with the potential to drive the most traffic.

● Identify high-opportunity keywords:

○ High search volume 

○ Within striking distance of a top position

○ Corresponds to content gaps on the website

● SEO tool data like trends, keyword difficulty 
and competitive density help inform choices



Keyword

● Identify your focus keyword (ideally a 
high-opportunity keyword).

● Compile a set of semantic and ancillary 
keywords to guide your writing.

○ Semantically related: Outdoor activities, 
outdoor attractions

○ Ancillary: Tillamook, canoeing, camping, 
boating



Writing &

● Craft your copy using a mix of keywords:

○ Include your focus keyword in key  
SEO fields/positions (H1, title tag, url, 
etc.)

○ Incorporate semantic and ancillary 
keywords as appropriate (H2, body, 
meta description, etc.)

● Copy should feel natural, never forced. 
Avoid keyword stuffing.



Writing &

● Focus on quality content

○ Relevance, purpose, substance, timeliness

● Incorporate robust linking

○ Pathways to related content create 
context for search engines

○ Good for users and SEO



Writing &

● Include all SEO tags and unique meta data 
when uploading content

○ H1 & H2

■ <h1>, <h2>

○ Page title (aka title tag)

■ <title>

○ Meta description

■ <meta name=”description”>

○ Alt text for photos

■ <img src=”” alt=”text goes here”>



SEO Plugins



Essential

● H1, H2
● Title tag
● Meta description
● Alt text

Title Tag

Meta Description

Primary Keyword:
Outdoor Recreation



Essential

● H1, H2
● Title tag
● Meta description
● Alt text

Primary Keyword:
Outdoor Recreation

H1



Essential

● H1, H2
● Title tag
● Meta description
● Alt text

Alt Text

Primary Keyword:
Outdoor Adventures



SEO Plugins ● SEO Framework
● Rank Math
● All-in-one SEO







Research

● Rankings
● Backlinks
● Site Crawl
● Competition

● Content 
Ideation

● Backlinks

● Site Crawl

Primary Tool
*paid

*paid

*free and paid

*free and paid







Screaming



Answer the





Answer

● Advanced natural language processing, 
information retrieval, knowledge 
representation and reasoning.

● Featured snippets are becoming increasingly 
good at providing helpful answers.

● Google’s “People Also Ask” boxes allow you to 
locate answers you haven’t even asked. 

● With Google transforming from a search 
engine to an answer engine, creating a 
question-answering content strategy 
becomes a marketing priority. 

● Voice



Answer

BERT

The BERT algorithm (Bidirectional Encoder Representations 
from Transformers) is a deep learning algorithm related to 
natural language processing. It helps a machine to understand 
what words in a sentence mean, but with all the nuances of 

context.

RankBrain

RankBrain is an artificial intelligence layer in  Google’s overall 
search algorithm. 

Hummingbird 

Hummingbird signaled Google’s commitment to an 
increasingly sophisticated understanding of the intent of 
searchers’ queries with the goal of matching them to more 
relevant results.



Google 

Knowledge Panel

Local Pack

Top Stories

Images

Site Links

Reviews

Video

Featured Snippet 
(Quick Answers)

Carousel 

People Also Ask

FAQs

Events



Structured Content Events

FAQs

Author

Trip

TouristDestination

TouristAttraction

LocalBusiness

LodgingBusiness

Restaurants



Universal 

Knowledge Panel
People Also Ask

Carousel





Voice

● Featured Snippets are often used as the 
answers to voice searches

● Ensure the website is mobile friendly & 
improve page speed

● Create conversational content

● Focus on local searches

● Focus on long-tail search

● Voice search performance cannot currently 
be tracked.



Google

Google discover delivers a 
personalized curation of 
daily content based on 
search & browsing habits

1. Strengthen content quality

2. Use high quality visuals

3. Create exciting videos

4. Comply with Google News content 
policies

5. Ask your community to add you on 
Google discover

6. Use AMP technology

7. Publish evergreen and trendy 
content regularly

https://support.google.com/news/publisher-center/answer/6204050
https://support.google.com/news/publisher-center/answer/6204050




SEO

● SERP - Search Engine Result Page
● Backlinks - Links from other sites back to your site
● Ranking Keywords - Number of keywords that can be used to pull 

up your website in search engines
○ Page, position

● Anchor text - The text in a link
○ Keyword rich anchor text pointing to your page can be a 

strong signal to google about  the topic of the page.
● Organic Visibility Score - Search Volume x CTR for all ranking 

keywords
● Long-tail keywords - keywords that are either, a) a more specific 

variation of a keyword e.g. “outdoor recreation” vs “ outdoor 
recreation in oregon” or b) a topic one may discover after is 
subsequent searching e.g. “outdoor recreation oregon” → “prettiest 
place to camp in tillamook oregon” 

○ Keywords that fall in the “b” category often get put in the 
“ancillary keyword” list as they are often necessary in 
supporting parent topics and head term keywords.

○ One can’t write about “outdoor recreation in oregon” without 
mentioning the “tillamook” 

● Navigational queries - keywords used to get to a  specific location 
e.g. “Gmail”  or “travel oregon”



Core Web 

Coming May 2021....

https://developers.google.com/speed/pagespeed/insights/





● https://www.semrush.com/blog

● https://searchengineland.com/

● https://searchengineland.com/periodic-t
able-of-seo-2015-edition-222074 

● https://backlinko.com/on-page-seo

● https://ahrefs.com/blog/

● https://moz.com/beginners-guide-to-seo
/seo-glossary 

● https://web.dev/vitals/ 

https://www.semrush.com/blog/
https://searchengineland.com/
https://searchengineland.com/periodic-table-of-seo-2015-edition-222074
https://searchengineland.com/periodic-table-of-seo-2015-edition-222074
https://backlinko.com/on-page-seo
https://ahrefs.com/blog/
https://moz.com/beginners-guide-to-seo/seo-glossary
https://moz.com/beginners-guide-to-seo/seo-glossary
https://web.dev/vitals/


Thank you


