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TODAY'S » Getting Started: Defining content and
frameworks to use for planning.

* Tell me a story: What makes a good travel
story; types of travel stories.

« The Big Picture: Crafting your pitch for
Travel Oregon (and travel media)



"CONTENT"
AND ITS VARIANCES

* Journalism: Articles
* Creative: It’s a story

* Web person: Assets on a website



WHAT IS

“Information customers seek”
"Blogging mostly, social sort of”

"Any form of communication (written, visual, auditory)
developed to share a message either externally or internally.”

"Enticing information”

“Itineraries & useful information”

"Web copy, blog articles, social posts, OTIS listings, etc.”



CONTENT STRATEGY
FORMAL DEFINITION

CONTENT

“Content strategy guides the creation, delivery STRATEGY

and governance of useful, usable content.”

-Kristina Halvorson

Kristina Halvorson




CONTENT STRATEGY

IN PRACTICE

Communications (words, photos, posts
and videos) you create to educate,
empower and inspire your audience.

Your content should be in service to
you brand values, business goals,
and customer needs (or questions).



CONTENT STRATEGY
COMPONENTS

Editorial Mission

Target Audience EDITORIAL EXPERIENCE
Priority Topics

Voice & Tone

Organization

Categorization STRUCTURE PROCESS
Storage

Personalization

Source: Adopted from New Thinking: Brain Traffic’s Content Strategy Quad by Kristina Halverson, Brain Traffic

Where does the content live?
What info does our audience need?
What's the customer journey?

What does it look like on mobile?

Who's responsible?
Who needs to be consulted ?
Who approves? (and says “no”)

Updating and archiving


https://www.braintraffic.com/articles/new-thinking-brain-traffics-content-strategy-quad
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SPRING ANNOUNCEMENT .# It gives us pleasure to announce to our many
e ds that our stock of

Implements, Vehicles and Hardware

for the spring trade of 1897 is complete in every department. It is a satisfaction to be able
0 offer our patrons the VER'Y BEST in these lines. We have some LEADERS which it
will pay you to examine early, and we believe we can suit you in quality and price. It is
well to remember that PRICE DEPENDS UPON QUALITY. If you expect to invest
anything in farm machinery, vehicles or building materia! this spring it will be to your in-
terest to examine our stock, as it is generally conceded that the man or firm who sells the

John Deere Plows

has the best in their class, and it is reasonably safe to assume that other fines will be kept
up to the standard of these goods. You will make a great mistake if you do not
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PIONEERS
OF TRAVEL

GUIDE
o TRAVELLING
® EUROPE

@ FREE AIR FORCE
FLIGHTS AND HOW
TO GET THEM

@ ARMY TRAVEL
REGULATIONS

@ MILITARY TRAIN
REDUCTIONS

©® HOTELS AT A
DOLLAR A NIGHT

® G.1. GASOLINE
DISCOUNTS

@ INTERNATIONAL,
GERMAN AND FRENCH
TRAIN SCHEDULES

® HOW TO SPEAK 7
LANGUAGES

Annual Ste.te Fair Edition

©® LIVING ON A
SHOESTRING

@ ARMY -RUN RESORTS
©® MENU TRANSLATIONS
IN 7 LANGUAGES

@ ...Plus o dozen other
money - saving aids for
muril:uyﬁnnm
and leaves overseas

Pic. Arthur Frommer
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TODAY



https://www.rightsourcemarketing.com/content-marketing/building-a-content-marketing-budget-5-tips/

THE 3H CONTENT
FRAMEWORK

Adopted from: Google & Destination Think! 3H frameworks.

v

\ 4

Large, "tent-pole” moments to
raise brand awareness.

Regularly scheduled "push” content
to keep your brand top-of-mind.
This is the "meat” of your content.

"Pull” content — content that helps
answer customer questions. This is
your foundation.


https://www.thinkwithgoogle.com/marketing-strategies/video/schedule-your-content/
https://destinationthink.com/blog/hero-hub-hygiene-content-marketing-strategy-dmos/

Ticket Information
Daily & Weekend Activities
Special Event Activities
Hot Air Balloons
Lodging
Photo Contest

Field Report

© 210MiN
© wsmin | ¢
Tillamook & 10 Barrel e R o
Beer Cheddar Bread Spicy Loaded Nachos Y
o Bread Pudding
Bowl & Dip

Field Report

February 25th, 2021

‘We are less from our 2021 tulip ival. Our March 19th to May 2nd.
i line this year. The link i home page.

Our field looks amazing s you can see below. We are proud to say we have never seen a better field and we are
hoping i We are slightly behind this year due to the cold weather, We still expect
some color the entirety of the festival but the first week will not have a lot. The daffodils are also now blooming
501t s exciting to see some color around the farm.

I

QUICK TIPS

HOW TO INSTALL QUICK FIT CHAINS

EXPLORE MORE of Crater Lake

Crater Lake Lodge

Places on the Way

Getting There
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Trees and powerlines are down all over our area. If you plan on going fishing,
please note that Oxbow Park was closed as of yesterday afternoon. Check your
destination BEFORE heading out. Also, many trees still have widow makers hanging
in the branches, please be careful when enjoying the outdoors this weekend!

5P65 Castlhg
101 & 102
(flasses

Jennifer is still planning her COVID safe
Spey 101 and 102 classes for very small
groups. Learn the basics or fine-tune
your cast in one of these very popular
three-hour classes. From gear selection
to reading water, Jennifer will have you
covering the water like an expert. Sign
up today, space is very limited.

Learn More

Food Cart Finder

Search 200+ Portland food carts by cuisine, trademark dishes and dietary needs.

#w The Oregon Coast
) Published by Sparkioft Media @ - February 15 at 1208 PM - @

How's this for inspiration to get outside? We have curated 9 ideas for
a safe adventure along the Oregon Coast below:
https://visittheoregoncoast.com/.../top-9-hidden.../

VISITTHEOREGONCOAST.COM

Top 9 Hidden Adventures for 2021 - Oregon Coast Visitors
Association

FIND CARTSNOW

w) babycenter

Track your baby's
development

Get personalized recommendations, plus access to
our apps, community, and much-loved weekly
emails.

Email
Password (6-20 characters)
Due date or child's birthday
mm v | |dd v vy v
Trying to conceive

Calculate my due date

JOIN NOW



HERO

Search for great gear & clothing

COOP Campatke Clmb

GWE YOURSE
SOME SPACE

#optoutside

On Black Friday we close our doors and g where we feel good, and

awesome, and human. Lu




DON'T FORGET
MEASUREMENT

Adopted from: Google & Destination Think! 3H frameworks.

v
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Part of overall campaign metrics
and will include awareness,
engagement and conversion
metrics.

Likely engagement focused -
shares/comments; clicks from push
efforts; conversions.

Reduced calls; time on site; reduced
bounce from search (or increased
time on site) or video views.


https://www.thinkwithgoogle.com/marketing-strategies/video/schedule-your-content/
https://destinationthink.com/blog/hero-hub-hygiene-content-marketing-strategy-dmos/
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Inspiration.







/ Types of Travel Stories




EXAMPLE 1:

Visit Responsibly Resources

Play Dine Stay Events Regions v Guides v E STORE

FALL WELLNESS WEEKEND AT THE

COAST




EXAMPLE 2:

TRAVEL & 5
OREGON Places to Go Things to Do Plan Your Trip Free Travel Guides Email Newsletters Q

Things To Do » Culture & History » Indigenous Makers Teach Their Craft

INDIGENOUS MAKERS
TEACH THEIR CRAFT

Learn to forage, build, sew and weave in the ancient tradition from
the Salmon Queen and other Native leaders in Oregon.



EXAMPLE 3:
ROUND-UP STORY

TRAVEL
SOUTHERN
OREGON

THINGS TO DO PLACES TO GO CRATER LAKE STORIES VISITOR RESOURCES

STORIES

CHEESE LOVERS GUIDE
TO SOUTHERN OREGON

Southern Oregon'’s cheesemakers captured the global
spotlight last year when an international panel decided that
the world's best cheese was produced — not in France, not in
Italy — but here in Oregon, in the heart of the Rogue Valley.
Rogue River Blue, an artisan blue cheese made by Rogue
Creamery in Central Point, received the top honor at the
2019 World Cheese Awards in ltaly. And here's the best part:
This cheese doesn't stand alone.

Home e Rogue Valley * Cheese Lovers Guide to Southern Oregon



EXAMPLE 4:
NEWS STORY

The Art of the Stroll: Celebrate Seaside’s Prom Centennial Q Search inblog

December 15, 2020 | by Emily Gillespie Share this story ° o @ @ 9

You are currently reading

SEASIDE STORIES

Visit our other blogs!

SEASIDE HISTORY
HOSPITALITY INDUSTRY

ARCHIVE
2020 v
tions? Ask us! |
When’s the last time you strolled the Prom? It’s a tradition synonymous with Seaside, g QUEstionsrASKLELS ‘
thanks to the 1.5- mile paved, accessible walkway that stretches the length of town 2018 ~

from Avenue U to 12th Avenue. The historic Prom celebrates its 100th anniversary in
ana1 VRO, 03 1oleaade Lol 1 sl 321 S 2017 ~




EXAMPLE 5:

{,Eé};’gh Places to Go Things to Do Plan Your Trip Free Travel Guides Email Newsletters Q

b : Mt. Hood National Forest by hood-gorge.com

Plan Your Trip » Places to Stay » RV Parks » RV Trip to Mt. Hood and the Gorge

RV TRIP TO MT. HOOD AND
THE GORGE



EXAMPLE 6:
SERVICE STORY

. g:é};’g'ﬁ Places to Go Things to Do Plan Your Tl‘ip Free Travel Guides Email Newsletters Q

-ﬂ : Tillamook Bay by Larry Andreasen

Plan Your Trip » Guides & Tours » Guides & Charters » Oregon Coast Fishing Guides at Your Service

OREGON COAST FISHING
GUIDES AT YOUR SERVICE



EXAMPLE 7:
PROFILE STORY

ke
ROGUE * VALLEY
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EXPERIMENT WITH

@ traveloregon @

BEGINNER’S
GUIDE TO S~
WINTER BIRDS
[\ Kel{{cle]

Qv - W

©P 2P Liked by-and 2,064 others

traveloregon Interested in birdwatching? You've
come to the right place. Grab your binoculars and
find Oregon's winter birding hot spots near you; story

@ traveloregon @

GOLDEN-CROWNED
SPARROW.

ROUGH-LEGGED HAWK

T m—
®QV -
©P P Liked by ! and 2,064 others

traveloregon Interested in birdwatching? You've

come to the right place. Grab your binoculars and
find Oregon's winter birding hot spots near you; story

@ traveloregon @
QOregon

©PD Liked by ‘and 5,537 others

traveloregon When is peak fall foliage in Oregon? It
depends where you are. ... more

Q traveloregon @

Beat the Crowds

QY .
©Pw Liked by-r and 1,659 others

traveloregon Are you getting ready to shred? %

W



EXPERIMENT WITH

YOUR PERFECT
OREGON VACATION

MAY IS OREGON

WHERE IN OREGON WHAT SEASON
WOULD YOU GO? WOULD IT BE?
WHAT ACTIVITY WHAT FOOD WOULD
WOULD YOU DO? YOU EAT THE MOST?

WHO WOULD YOU BRING WITH?
-------- o
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ASK YOURSELF:
WHAT'S NEWSWORTHY AND SPECIAL
ABOUT MY BUSINESS OR DESTINATION?
AL S DIFFERENT HERE?

| ’EV‘E R‘YONE HAS A TRAVEL STORY TO TELL!



PART 3: THE BIG PICTURE
(AND CRAFTING YOUR PITCH)

=
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EDITORIAL MISSION

To be the trusted source for Oregon trip
inspiration and information.

We tell Oregon’s story to inspire visitors
and Oregonians to visit every corner of the
state and find happiness.



TRAVEL OREGON Erommizg
CONSUMER CONTENT —

/
DISCOVER THE OUTDOORS AROUND
DETROIT LAKE

Uabe ur Diotint 4194 pomat gobom s L. mdond.

e

"VISITOR GUIDE

.;:“t Pioces 1o 0o Things 1o Oe  Phoo Yeur Tiip

CHEERS TO OREGON SOLIDARITY WINE
Welcome to Oregon: a 100% real place. PRRintd 640 RGITL At 6 Iyttt it
EAISE ALLAMY

But when you're here, you might swear otherwise.

JROMEL MacerroGe ThingateDe  Fian Yewr Trip

TRavVEL ONRLGON

OREGON FISHING GUIDES
LEAD THE WAY

AST ALINE



EDITORIAL
CONSIDERATIONS

OREGON

PLAYBOOK

(editorial
calendar)


https://docs.google.com/spreadsheets/d/1UQSuH5GAB3ku_EEE7RRzMFBPLWOooRJTfvCERelU640/edit

6 TIPS FOR PITCHING




ite Trips » Haunted Tales from Wolf Creek Inn

HAUNTED TALES FROM

WOLF CREEK INN

Jen Anderson, Author

TIP #1: PLAN AHEAD

Think a season (at least three months) out, if not more. It's never
too early!




Things To Do » Outdoor Recreation » Where to Find Outdoor Gear in Oregon KB : Courtesy of Ashland Mountain Provisions

WHERE TO FIND OUTDOOR

GEAR IN OREGON

Emily Gillespie, Author

TIP #2: BE CONCISE

Start with the basics. Provide supporting info if you hear back.




k » Cider & Cideries » Meet Oregon'’s La Familia Cider Company K : Courtesy of La Familia Cider Company

MEET OREGON'S LA
FAMILIA CIDER COMPANY

TIP #3: DEFINE YOUR STORY

Tailor your pitch to the specific outlet. A generic pitch won't get as much
attention




Things To Do » Eat & Drink » Restaurants » Oregon’s Newest Outdoor-Dining Spaces

OREGON'S NEWEST

OUTDOOR-DINING SPACES

Krista Garcia, Author
July 30, 2020

TIP #4: CONSIDER THE TIMES

With ever-changing COVID restrictions, what type of timely content does
your business offer?




Things To Do » Attractions » Shopping » Give the Gift of Oregon #¥Hl Leather Goods by Andreg:Jabnson

GIVE THE GIFT OF OREGON

TIP #5: STUDY THE CONTENT

Make sure your pitch is relevant to the publication's body of work. See
what already exists.
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Things To Do » Eat & Drink » Wine & Wineries » Kl : Atticus Wine by Somos Media

RAISE A GLASS TO

OREGON'S LATINX
WINERIES

TIP #6: FOLLOW UP

We may miss your first email, or it may not be quite the right pitch. Please
try again — we do want to support you and will help look for the right fit.



ANATOMY OF A
GOOD PITCH

* IT’S A STORY
* Oregon beer is a topic, not a story.
* IT’S RELEVANT

* Why is it of interest to visitors statewide? Is it unique in the state?
Relevant to more than one region?

e IT’S TIMELY

*  Why should we care? Why now? Consider news hooks like openings,
launches, awards, recognition, partnerships.

* IT’S FRIENDLY

* Focus on building relationships. Stay in touch.


https://commons.wikimedia.org/wiki/File:Tumalo_Falls,_Waterfalls,_Oregon_(31899212363).jpg
https://creativecommons.org/licenses/by-sa/3.0/

SPONSORED

Things To Do » Eat & Drink » Wine & Wineries » Food, Family and Wine in the Rogue Valley

FOOD, FAMILY AND WINE
IN THE ROGUE VALLEY

Margarett Waterbury, Author
February 25, 2019 (Updated February 8, 2021)

SPONSORED BY

DANCIN is a love story. It is the marriage of science and art;

the pairing of fine wine with delicious food; and the sincere

D A N C I N passion of Dan and Cindy.



—

Jen Anderson Mo Sherifdeen
jennifera@mediamerica.net mo@traveloregon.com



DRIVE BUSINESS

JOIN US 9locl
MARCH 11, 2020 Let's get started

Learn how to maximize your business
profile on Google using Locl's
optimization tools and insights.

REGISTER HERE:

industry.traveloregon.com/drivebusiness




APPENDIX &

« Content marketing history: History of the Michelin Guide; The Story
Behind 'The Furrow';

« Content strategy quad & using the 3H model in travel marketing.
» Guides to content strategy from SEMRush, Orbit Media & Hubspot.

« Content calendar template from CrowdRiff.

* Examples of content style guides: Buffer, MailChimp, REI and Travel
Oregon.

* Travel Oregon’s editorial calendar and advertising opportunities.

e The Value of DMO Content (Websites + Visitor Guides) from Miles
Partnership & Destination Analysts

* Relevant Past Marketing Sessions: Web Fundamentals; Social Best
Practices and Demystifying SEO.



https://guide.michelin.com/kr/en/article/features/history-michelin-guide
https://contently.com/2013/10/03/the-story-behind-the-furrow-2/
https://www.braintraffic.com/articles/new-thinking-brain-traffics-content-strategy-quad
https://destinationthink.com/blog/hero-hub-hygiene-content-marketing-strategy-dmos/
https://www.semrush.com/blog/content-marketing-strategy-guide/
https://www.orbitmedia.com/blog/content-strategy-explained/
https://blog.hubspot.com/marketing/content-marketing-plan
https://go.crowdriff.com/dmo-content-calendar-2021-template-?utm_campaign=2020-12%20DMO%20content%20calendar%202021%20refresh&utm_source=Uberflip&utm_medium=CTA
https://buffer.com/resources/style-guide/
https://styleguide.mailchimp.com/voice-and-tone/
https://www.rei.com/blog/editorial-guiding-principles
https://docs.google.com/document/d/105EDttp8-C-qS133tp0rg-7J7DIUucbNK7ZUD4NxWDE/edit
https://industry.traveloregon.com/opportunities/marketing-co-ops-toolkits/co-ops/online-publishing-and-content/
https://traveloregon.com/wp-content/uploads/2019/09/2020TravelOregonAdNetwork.pdf
https://www.youtube.com/watch?v=klO8WRHt9fI&feature=emb_title
https://www.youtube.com/watch?v=eESoss8wxos&list=PL5ORWChxC6rw_nvbOPDFzPnlr88j7cX-l&index=10
https://www.youtube.com/watch?v=YZ62fzhoTRg&list=PL5ORWChxC6rw_nvbOPDFzPnlr88j7cX-l&index=11
https://www.youtube.com/watch?v=aLeRWXfNx6c&list=PL5ORWChxC6rw_nvbOPDFzPnlr88j7cX-l&index=1

