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• Journalism: Articles

• Creative: It’s a story

• Web person: Assets on a website





“Content strategy guides the creation, delivery 

and governance of useful, usable content.”

-Kristina Halvorson  



Communications (words, photos, posts 

and videos) you create to educate, 

empower and inspire your audience. 

Your content should be in service to 

you brand values, business goals, 

and customer needs (or questions).



Source: Adopted from New Thinking: Brain Traffic’s Content Strategy Quad by Kristina Halverson, Brain Traffic

https://www.braintraffic.com/articles/new-thinking-brain-traffics-content-strategy-quad
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Source: Right Source Marketing.

https://www.rightsourcemarketing.com/content-marketing/building-a-content-marketing-budget-5-tips/


Adopted from: Google & Destination Think! 3H frameworks.

https://www.thinkwithgoogle.com/marketing-strategies/video/schedule-your-content/
https://destinationthink.com/blog/hero-hub-hygiene-content-marketing-strategy-dmos/








Adopted from: Google & Destination Think! 3H frameworks.

https://www.thinkwithgoogle.com/marketing-strategies/video/schedule-your-content/
https://destinationthink.com/blog/hero-hub-hygiene-content-marketing-strategy-dmos/


































To be the trusted source for Oregon trip 

inspiration and information. 

We tell Oregon’s story to inspire visitors 

and Oregonians to visit every corner of the 

state and find happiness. 





https://docs.google.com/spreadsheets/d/1UQSuH5GAB3ku_EEE7RRzMFBPLWOooRJTfvCERelU640/edit




TIP #1: PLAN AHEAD

Think a season (at least three months) out, if not more. It's never 
too early!



TIP #2: BE CONCISE

Start with the basics. Provide supporting info if you hear back.



TIP #3: DEFINE YOUR STORY

Tailor your pitch to the specific outlet. A generic pitch won't get as much 
attention



TIP #4: CONSIDER THE TIMES

With ever-changing COVID restrictions, what type of timely content does 
your business offer?



TIP #5: STUDY THE CONTENT

Make sure your pitch is relevant to the publication's body of work. See 
what already exists.



TIP #6: FOLLOW UP

We may miss your first email, or it may not be quite the right pitch. Please 
try again – we do want to support you and will help look for the right fit.



ANATOMY OF A 
GOOD PITCH
• I T ’ S  A  S T O R Y

• Oregon beer is a topic, not a story.

• I T ’ S  R E L E V A N T

• Why is it of interest to visitors statewide? Is it unique in the state? 
Relevant to more than one region?

• I T ’ S  T I M E L Y

• Why should we care? Why now? Consider news hooks like openings, 
launches, awards, recognition, partnerships.

• I T ’ S  F R I E N D L Y

• Focus on building relationships. Stay in touch.

This Photo by Unknown author is licensed under CC BY-SA.

https://commons.wikimedia.org/wiki/File:Tumalo_Falls,_Waterfalls,_Oregon_(31899212363).jpg
https://creativecommons.org/licenses/by-sa/3.0/
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https://guide.michelin.com/kr/en/article/features/history-michelin-guide
https://contently.com/2013/10/03/the-story-behind-the-furrow-2/
https://www.braintraffic.com/articles/new-thinking-brain-traffics-content-strategy-quad
https://destinationthink.com/blog/hero-hub-hygiene-content-marketing-strategy-dmos/
https://www.semrush.com/blog/content-marketing-strategy-guide/
https://www.orbitmedia.com/blog/content-strategy-explained/
https://blog.hubspot.com/marketing/content-marketing-plan
https://go.crowdriff.com/dmo-content-calendar-2021-template-?utm_campaign=2020-12%20DMO%20content%20calendar%202021%20refresh&utm_source=Uberflip&utm_medium=CTA
https://buffer.com/resources/style-guide/
https://styleguide.mailchimp.com/voice-and-tone/
https://www.rei.com/blog/editorial-guiding-principles
https://docs.google.com/document/d/105EDttp8-C-qS133tp0rg-7J7DIUucbNK7ZUD4NxWDE/edit
https://industry.traveloregon.com/opportunities/marketing-co-ops-toolkits/co-ops/online-publishing-and-content/
https://traveloregon.com/wp-content/uploads/2019/09/2020TravelOregonAdNetwork.pdf
https://www.youtube.com/watch?v=klO8WRHt9fI&feature=emb_title
https://www.youtube.com/watch?v=eESoss8wxos&list=PL5ORWChxC6rw_nvbOPDFzPnlr88j7cX-l&index=10
https://www.youtube.com/watch?v=YZ62fzhoTRg&list=PL5ORWChxC6rw_nvbOPDFzPnlr88j7cX-l&index=11
https://www.youtube.com/watch?v=aLeRWXfNx6c&list=PL5ORWChxC6rw_nvbOPDFzPnlr88j7cX-l&index=1

