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To help share information about COVID-19 impacts to the travel industry, Travel Oregon’s 
research team is compiling state and national data on a bi-weekly basis to share with external 
partners. The data below is this week’s summary and is for informational purposes only. 

PDX Airport Data
The TSA reported 8,997 passengers utilized the checkpoints on Saturday, an increase of 1,149 over the 
previous Saturday. Throughput numbers have started a downward trend since the start of October. 
However, YOY change in throughput continues to climb very steadily.

 STR Monthly Data (Month of October)

•	 In comparison with the same month in 2019, the Oregon hotel performance recorded the following:
	 – Occupancy: -18% to 56.1% 
	 – ADR (Room Rate): -18.9% to US$98.45

•	 RevPAR: -33.5% to US$55.23 
•	 Oregon continues to outperform the US and Pacific NW in all three metrics.



 STR Weekly Data (November 8 to November 14)
•	 In comparison with the same week in 2019, the Oregon hotel performance recorded the following:

	 – Occupancy: -22.5% to 47.88% 

	 – ADR (Room Rate): -21.2% to US$91.98

	 – RevPAR: -39.1% to US$44.10

•	 Southern Oregon is the region with highest occupancy (69.54%) and RevPAR ($62.67) for the week.

•	 Portland is still showing the lowest occupancy (38.51%) and RevPAR ($34.79).

Arrivalist Daily Travel Index
•	 Over the past month, Arrivalist data indicates that Oregon has seen a 22.7% drop in travels at 

least 50 miles from home (within and to Oregon). For the month, we’re lagging behind the US, 
which had 14.5% drop. See the following chart for the Oregon data.



Social Sentiment + Hot Topics 
The information provided below is a summary of national coverage, media trends and what people across 
the U.S. are sharing online. The statements do not represent Travel Oregon’s views or agency position.

Coronavirus cases are soaring in Oregon and across the county; on Sunday, Oregon reported 1,517 
cases, a new record for the 4th day in a row, with Multnomah County reporting nearly a third of the 
cases.  In the U.S. overall, we have exceeded 12 million cases with nearly 257,000 deaths.

The conversations we’re tracking have largely 
stabilized compared to the peaks experienced in the 
spring (COVID-19), summer (social justice protests), 
September (fires).  In addition, as case load climbs, 
it also appears that online interest in the pandemic 
“has never been lower,” based on data analyzed from 
Axios. 

Engagement for pandemic related stories is now the 
lowest it has been since early March, pre-quarantine.

Sociologists think that this pandemic fatigue is 
likely driven by months of isolation, combined with 
confusing (and changing) guidelines, and a deluge of 
“alarmist” media coverage. 

It also comes at the worst possible time given the 
exponential rise in cases and hospital capacity.

Topics driving coverage in/or about Oregon include:

•	 The Governor’s statewide “Two-Week Freeze” garnered the most attention with nearly 125 million 
potential impressions on Twitter following wide national and local coverage.  Coverage peaked 
on Friday, Nov. 13 and based on Cision’s sentiment analysis, there was twice as much negative 
sentiment as positive sentiment to the announcement. 

Other topics that were within this category included the Governor statement that Oregonians 
could call law enforcement on neighbors who knowingly violate the gathering limits and the Give 
the Gift of Oregon campaign.

https://www.oregonlive.com/coronavirus/2020/11/coronavirus-in-oregon-new-covid-19-cases-top-1500-again-as-infections-set-another-statewide-record.html
https://www.oregonlive.com/coronavirus/2020/11/coronavirus-in-oregon-new-covid-19-cases-top-1500-again-as-infections-set-another-statewide-record.html
https://www.nytimes.com/interactive/2020/us/coronavirus-us-cases.html?name=styln-coronavirus&region=TOP_BANNER&block=storyline_menu_recirc&action=click&pgtype=LegacyCollection&impression_id=f26fcd51-2da1-11eb-b066-47f549ee2449&variant=1_Show
https://www.kezi.com/content/news/Gov-Brown-encourages-Oregonians-to-call-police-on-neighbors-who-violate-COVID-19-freeze-573156941.html


 

•	 Those opposed to the freeze were also widely covered on social and traditional media; two of the 
most socially stories (with nearly-900 shares and 600-shares respectively) were Oregonian posts 
about the protest against the freeze at the capitol on Saturday and the post about incoming 
Clackamas County Chair, Tootie Smith who gained national attention with her comments decrying 
the recommendation on keeping Thanksgiving gathering small. 

•	 The impact on restaurants and small businesses has also been a hot topic and is being well 
documented across Oregon media showing the impact across the industry including iconic tourism 
industry businesses such as Willamette Valley Vineyards, Huber’s and Hopworks. A sampling 
includes:

	 – Multiple bars and restaurants choose to shut down during the freeze (KATU)

	 – Marion County restaurants frustrated by freeze (Statesman Journal)

	 – Oregon wine industry frustrated by second lockdown (Capital Press)

	 – Restaurants were hanging on by a thread (Willamette Week)

	 – Portland’s oldest restaurants reckons with pandemic pressure (KOIN)

	 – Not all freezes are created equal (OPB)

	 – Oregon restaurants worry about lack of economic backstop (KGW)

	 – COVID-19 restrictions sideline new wine pods (Portland Business Journal)

	 – Business opposition to freeze grows (Mail Tribune)

•	 Finally coverage rounded out with more than 50 state and local leaders from rural Oregon sent 
Gov. Brown a letter asking for flexibility in how counties can manage their COVID-19 response and 
ORLA and Restaurant Law Center’s lawsuit challenging the inequity of the freeze. 

https://katu.com/news/local/multiple-portland-bars-and-restaurants-choose-to-shut-down-during-upcoming-freeze
https://www.statesmanjournal.com/story/life/food/2020/11/12/marion-county-restaurant-owners-frustrated-covid-19-rules-gov-brown/6229109002/
https://www.capitalpress.com/ag_sectors/orchards_nuts_vines/oregon-wine-industry-frustrated-by-second-lockdown/article_b8ff56b6-29d8-11eb-bba2-4350912c4344.html
https://www.wweek.com/restaurants/2020/11/18/portlands-restaurants-were-hanging-on-by-a-thread-what-will-they-do-in-a-holiday-freeze/
https://www.koin.com/news/business/portlands-oldest-restaurant-reckons-with-pandemic-pressure/
https://www.opb.org/article/2020/11/23/covid-virus-freeze-shutdown-oregon-washington-restaurants/
https://www.kgw.com/article/news/local/oregon-businesses-worry-about-lack-of-economic-backstop/283-6ea02ace-4070-439a-869f-df8322c5cb1b
https://www.bizjournals.com/portland/news/2020/11/16/covid-19-winetasting-pods.html
https://mailtribune.com/news/coronavirus/business-opposition-grows-to-browns-covid-19-freeze
https://www.opb.org/article/2020/11/20/amid-virus-spike-oregon-lawmakers-ask-governor-to-lift-restrictions/
https://www.wweek.com/restaurants/2020/11/20/the-oregon-restaurant-lodging-association-is-taking-legal-action-to-halt-the-two-week-freeze-on-in-person-dining/


Other trending topics you may have missed:

•	 25 local leaders are condemning the actions of former Don’t Shoot Portland president Maria 
Garcia — who is suing the COVID fund for Black Oregonians.

•	 In America’s whitest city, Black activists struggle to separate themselves from anarchists.

•	 Portland activists and journalists targeted in an anonymous ‘hit list’.

•	 Airport travel is expected to be the busiest since the onset of the pandemic.

National Trends
Destination Analysts 
Highlights:

•	 Anxiety about contracting the virus continues to rise. 62.9% feel things are going to get worse in 
the next month and only 13.5% feel it will get better. 

https://twitter.com/pdxzane/status/1330660502284816385?refsrc=email&s=11
https://twitter.com/pdxzane/status/1330660502284816385?refsrc=email&s=11
https://twitter.com/jramakrishnanor/status/1329892649835237376?refsrc=email&s=11
https://twitter.com/jramakrishnanor/status/1329892649835237376?refsrc=email&s=11


•	 This continues to devastate sentiment about near-term travel and the industry’s ability to inspire 
new, incremental trips. 61.9% of American travelers continue to agree that the current surge in 
cases has made them less likely to travel in the next three months. The percent of Americans who 
agree they have lost their interest in travel for the time being is now approaching half.

•	 The poor course of the pandemic also appears to be affecting sentiment towards ski/snowboard 
travel this season. Fewer ski/snowboard travelers feel that a ski/snowboard trip is safe this 
2020/2021 season than did in October. However, over two-thirds of these travelers say that the 
institution of pandemic protocols would make them more interested in taking a ski/snowboard trip 
this season.



•	 Nevertheless, there are indicators that the impacts of this current virus surge on travel may 
not be as deep or long-lasting as previous surges. The perception of travel activities as unsafe, 
engagement in travel avoidance overall, avoidance of international travel specifically and 
avoidance of conventions are still not near peaks hit in July and April.

•	 Looking locally, over 40% of Americans feel comfortable going out for leisure activities in their 
own communities. While 56.1% do not want tourists coming to their community right now, this 
sentiment is also not at July and April levels. Perhaps in a nod to lessons learned in previous stages 
of the pandemic, 61.5% agree they support more restrictive COVID-19 rules being implemented in 
their home community.

•	 Americans continue to report having trips planned over the next year (82%).



•	 As they look to where they want to travel to over the next year, Americans are most commonly 
reporting that relaxing, fun, memorable, affordable and comforting are important attributes in the 
destinations they consider.

•	 The latest vaccine news has made 58.1% of American travelers more optimistic about life returning 
to normal (or near normal) in the next six months.

Tourism Economics Weekly Analysis
Analysis by Tourism Economics shows a week-by-week outlook on travel spending in the U.S. The 
analysis also looks at regional and state-by-state breakdowns. Findings from the November 19 
report:

•	 Travel spending rose 4% last week—recovering about one-third of the prior week’s 11% decline

	 – �In the week ending November 14, travel spending tallied $11.9 billion, reflecting a 44% drop 
below last year’s levels (a $9.5 billion loss)

		  ~ �The y/y decline in travel spending has remained in the -41% to -46% range for 14 of 
the last 15 weeks

	 – �Likely a result of the rapid rise of COVID-19 cases in the region, the Midwest was the only 
region not to improve from the prior week

		  ~ �Seven of the 17 states that experienced worsening conditions in the week ending 
November 14 were in the Midwest, with Minnesota, Iowa and Indiana experiencing 
some of the largest declines of the week



	 – �Since the beginning of March, the COVID-19 pandemic has resulted in $463 billion in 
cumulative losses for the U.S. travel economy

	 – �The continual depressed level of travel spending has caused a loss of $59.5 billion in federal, 
state, and local tax revenue since March 1

Research and Analytics Resources 
https://ttra.com/resources/covid-19-travel-and-tourism-research-resources/ 
https://str.com/event/covid-19-webinar-us-canada-hotel-weekly-performance-analysis
https://www.mmgyglobal.com/covid-19/ 
https://www.ustravel.org/toolkit/covid-19-travel-industry-research
https://keydatadashboard.com/covid-19-impact-report-on-short-term-vacation-rentals-in-oregon/ 
https://covid19.ubermedia.com/ 
http://hotelnewsnow.com/data-dashboard

If you have any questions, please direct them to: ladan@traveloregon.com

mailto:ladan@traveloregon.com

