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Targeting & Tactics

« Target Audience:
— Adults aged 21+
— Couples and families

— AMA Segments: Experienced Explorers, Experienced Outdoorsies, Digital
Hipsters, White Picket Fencers

« Media/Tactics

— Email, Google Adwords, Social Media, AMATravel Landing Page, Edmonton
Global News

EAMA Travel




Marketing Activity
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— Number of Campaigns: 1

— Total Emails Delivered: 9,161
— Open Rate: 62.7%

— Click Through Rate: 5.7%

— Click-to-Open Rate: 9.1%

— Sales: $477.66

That's right - we said Oregon

Did you know that the Oregon coast is home to some of the most amazing beaches in
the US?

Toss in some incredible nature sites, wineries, and delicious eats, and you've got all
the makings of a perfect place for a quick trip.

Discover all the amazing things you can do in Oregon!

FIND OUT MORE »



Marketing Activity

AMA Travel
September 20, 2018 - @

Oregon is the perfect state for just about anyone who loves to travel. How

. .
Y S O C I al M e d I a can you plan the perfect quick trip? We've got you covered with these great
vacation ideas.

— Facebook
¢ 2 posts
* Impressions: over 2,000
* Engagements: over 25

- AMAT RA\"E L.CA
— TWltter Things to Do in Oregon Learn More
Discover Oregon’s beaches, beer-themed bike tours, hip
« 2 tweets
25,949 375
° I m pl’eSSionS: 884 People Reached Engagements
* Engagements: 4

i About this website

AMA Travel @AMATravel - 16 Aug 2018 w
#MA Oregon is a state that can be enjoyed by everyone - whether you want an active

vacation or to discover cool cities. Here's what we recommend for your Oregon

vacation. bit.ly/2ZKVnSRR




Marketing Activity

- Webpage stats T

Quéck TRIPS

— Page Views: 108,294
— Average time on Page: 03:51
— Bounce Rate: 43.04%

« Paid Social Campaigns
— [Facebook (one paid post)
* Clicks: 294
¢ Impressions: 25,949

EXCLUSIVE HOTEL PARTNER DEALS (D cUnranTeE

» Dedicated Articles s
— Quick Trips: How to Plan a Trip to Oregon
— Festival pages
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Oregon Sales Numbers

* A comparison of Oregon Flight & Hotel bookings and sales for 2017 and
2018

Oregon2017 | Oregon2018 | |

[air 44 S 19,600 Air 117 § 40,411 165.9% 106.2%
Car 36 $ 10,805 Car 92 $ 28239 155.6% 161.4%
Hotel | 83 $ 18200 Hotel 136 $ 34,304 63.9% 88.5%
[ Insurance | 366 $ 34,301 Insurance 770 $ 73,275 110.4% 110.6%
520 $ 83,406 Grand Total 1115 $ 176,229 110.8% 111.3%
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