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DATAPOINTS: YEARLY NUMBER OF OVERNIGHT STAYS AND DAY
VISITS IN OREGON
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COMPARISON OF CALCULATED R VALUES: OVERNIGHT
STAYS VS. DAY VISITS (2010-2018)
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REGIONAL COMPARISON OF R VALUES: OVERNIGHT STAYS
VS. DAY VISITS (2018)
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2018 FORECAST VS. GROUND TRUTH: OVERNIGHT STAYS IN
OREGON
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2019 FORECAST: INCREASE IN DEMAND, DECREASE INR
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IMPLICATIONS




* Supplementing model with other datasets

NEXT STEPS

* |[dentifying causes of seasonality

* Automating data analysis and dashboarding
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