
INDUSTRY WEBSITE REDESIG N
L A U N C H  U P D A T E 10.15.19



STATE OF
THE UNION

• June 11: Website launch

• June 25: Outreach to partners (email, Twitter, LinkedIn) 

• June - July: Address post-launch priorities

• August – Now: Maintenance mode + content development



H O W  C A N  W E  H E L P  YO U ?

• Inspire new thinking and innovative 

approaches to local challenges.

• Inform partners about 

programmatic and professional 

development opportunities, 

industry trends and best practices.

• Support local and regional 

development through a variety 

programs, initiatives and grants.

STRATEGIC
DIRECTION



SQUAD
GOALS

• Align with Travel Oregon brand

• Improve the user experience

• Make it mobile-friendly

• Leverage most current version of WordPress

• Create a resource that supports, empowers and 

celebrates our industry partners





• Home

• About

• Oregon Tourism Commission

• Opportunities

• Competitive Grants Program

• Mt. Hood & Columbia River Gorge

WEBSITE
REVIEW

https://industry.traveloregon.com/
https://industry.traveloregon.com/about/
https://industry.traveloregon.com/about/oregon-tourism-commission/
https://industry.traveloregon.com/opportunities/
https://industry.traveloregon.com/opportunities/grants/competitive-grants-program/
https://industry.traveloregon.com/regions/mt-hood-columbia-river-gorge/


HOW YOU
CAN HELP

1. Kick the tires: Industry.TravelOregon.com

2. Share your feedback: Industry@TravelOregon.com

3. Get on the list: Industry.TravelOregon.com/Subscribe



IT TAKES
A VILLAGE

T R AV E L  O R E G O N

T H I N K  S H O U T

D E R M O T  M AT Y

E I L E E N  G A R V I N



THANK YOU

J A M I E P @ T R A V E L O R E G O N . C O M  

K A T E @ T R A V E L O R E G O N . C O M
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