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PORTLAND, OREGON, HOSTS ACTIVE AMERICA CHINA SUMMIT
Trade Show Promotes Travel From North America’s Fastest-Growing Inbound Tourism Market
PORTLAND, Ore. – April 19, 2017 – Travel Portland, the official destination marketing organization for the
city of Portland, and the Oregon Tourism Commission, dba Travel Oregon, are co-sponsoring the Active
America China Summit, the only trade show in North America focused exclusively on building inbound
Chinese tourism. The summit is taking place April 23-26 at the Hilton Portland & Executive Towers.
China is North America’s fastest-growing inbound tourism market, and tour operators who attended past
editions of the Active America China Summit represented companies responsible for more than 40
percent of all tourism to North America. This is the first time Portland has hosted the event, which is now
in its ninth year.
“We welcome the 200 Active America China Summit participants to Portland,” said Jeff Miller, president
and CEO of Travel Portland. “One of our main international tourism objectives is to promote the region as
a preferred destination for travelers from China. This event represents an effective way for our industry
partners to introduce Chinese operators directly to their products and services.”
“The Active America China Summit represents a unique opportunity for local and regional tourism and
hospitality businesses to present their offerings directly to 75 Chinese tour buyers without leaving the
state,” said Jake Steinman, president and CEO of North American Journeys. “We bill it as the sales mission
that comes to you, so we intentionally limit participation to a 3-to-1 ratio of sellers to buyers.”
“Chinese tourism has increased dramatically over the past decade, and the China inbound market is
tremendously important to the Oregon economy,” said Todd Davidson, CEO of Travel Oregon. “China is
now the state’s No. 1 overseas market and the Portland region’s No. 2 market (according to VisaVue
2014).”
In 2016, Chinese visitors to Oregon spent $226.6 million on travel-related services in the state, and
$112.3 million of that spending occurred in Portland (according to Tourism Economics).
For more information about the summit, visit www.ActiveAmericaChina.net.
About Travel Portland

Travel Portland is the official destination marketing organization for the city of Portland, Oregon. Its
mission is to strengthen the local economy by marketing the Greater Portland region as a preferred
destination for meetings, conventions and leisure travel. For more information on Travel Portland,
visit www.TravelPortland.com.
About Travel Oregon
The Oregon Tourism Commission, dba Travel Oregon, works to enhance visitors’ experiences by providing
information, resources and trip planning tools that inspire travel and consistently convey the exceptional
quality of Oregon. The commission aims to improve Oregonians’ quality of life by strengthening the
economic impacts of the state’s $10.8 billion tourism industry that employs more than 105,000
Oregonians. Visit www.TravelOregon.com to learn more.
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