
INTERNATIONAL TOURISM 
WORKS FOR OREGON

  

International travelers are coming to Oregon.  
A destination likely for visitors on their second or 
third trip to the United States, Oregon appeals to 
international visitors with its diverse landscapes, 
access to outdoor recreation, memorable cities and 
friendly culture. In 2017, Oregon welcomed more 
than 1.7 million visitors from outside the U.S. who 
spent $1.3 billion at Oregon hotels, attractions, 
restaurants, shops and more. These valuable 
visitors generally purchase travel differently  
than domestic visitors, using tour operators,  
travel agents and country-specific media for 
inspiration or to purchase prepackaged trips.  
The Travel Oregon Global Sales team works hard 
to bring Oregon stories and tourism products to 
international travelers in an effort to inspire travel 
that drives economic development. 

Why are international visitors vital 
to Oregon’s tourism economy? 

• Spend more on average

• Stay longer

• Supplement domestic business

• Book midweek and shoulder season 

• Book six months to a year in advance 

• Rarely cancel bookings  

How can my business grow with the 
international market?

• Participate in trade and media 
familiarization tours

• Participate in international tradeshows 
and sales missions

•  Follow up on tradeshow leads from RDMO

• Create a special welcome for  
international guests 

•  Work closely with your DMO and RDMO

Spending from major markets in Oregon  
(total), 2017

Australia

Benelux

Brazil

Canada

China

France

Germany

Japan

Mexico

Scandinavia

South Korea

UK

Rest of world

$41.9

$366.7

$11.7

$14.0

$241.8

$28.1

$24.3

$98.0

$44.9

$14.1

$66.8

$36.1

$336.5

Over $1.3 billion  
in total spending 

Source: Tourism Economics Dollars, millions
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RECEPTIVE TOUR 
OPERATORS
Does your business have bookable 
product such as a tour, attraction or 
lodging? Contact Travel Oregon’s Global 
Sales team to learn more about working 
with receptive tour operators who  
will market your business to 
international travelers. 

For more information on working 
with international visitors, contact 
Gabi Duarte,  
gabi@traveloregon.com

INTERNATIONAL VISITORS HAVE 
A POSITIVE IMPACT ON OREGON 
BUSINESSES:

“It has been extremely beneficial to work with international 
tour operators who bring visitors from around the world 
to our hotels. We have seen year-over-year growth from 
international markets and although we knew that this market 
would take some time to grow, we now see arrivals from 
international travelers year-round!”

Jennifer Morkert
LAM Hotel Group

“Bringing international media and tour operators to Oregon 
has been vital to our success. Visiting for a familiarization 
tour allows them to experience first-hand the beauty, culture 
and fun of our county and our state. After an amazing 
Oregon experience, they then go back to their home country 
filled with new enthusiasm about our products, making them 
better cheerleaders for our state and knowledgeable sales 
people for their clients.“ 

Meg Trendler 
Eugene, Cascades and Coast 

“When I started my business, I discovered that leveraging 
the relationships Travel Oregon had developed in other 
international markets was the key to turning my business into 
a year-round, full service operation. Our business currently 
relies on international visitors supporting a major part of our 
revenue. We are committed to collaborating and supporting 
the entire region throughout Oregon to ensure the success of 
our business and the State of Oregon.”

David Penilton
America’s Hub World Tours 


