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To help share information about COVID-19 impacts to the travel industry, Travel Oregon’s 
research team is compiling state and national data on a bi-weekly basis to share with external 
partners. The data below is this week’s summary and is for informational purposes only. 

PDX Airport Data   
This week marks a 1-year anniversary of CV19 data reporting. You will see our YOY numbers increase 
dramatically as we are now competing against a CV19 affected time period. The best representation 
of the YOY hole that we still find ourselves in will be on the actual throughout numbers outlined in 
the blue graph below. 

On Saturday the 20th of March, TSA reported 16,793 passengers utilized the checkpoints, an 
increase of 7,757 over the previous Saturday. YOY throughput has risen rapidly over the last week 
as we approach the nosedive in throughput seen in mid-March 2020 as the whole world moved into 
lockdown mode. We are within Oregon’s Spring Break vacation period. I would anticipate seeing 
very high YOY growth numbers next week due to plummeting throughput in 2020 on top of pent-up 
demand for travel in 2021.  

 

 



STR Weekly Data (March 7, 2021 to March 13, 2021) 
• Year-over-year (YOY) percentage changes are now more favorable as comparisons have shifted to 

pandemic-affected weeks from 2020

• Oregon saw week-over-week (4%) and YOY (8%) increase in occupancy 

• The Coast and Southern Oregon saw YOY increases across the board (from Occupancy through 
Room Revenue) 

• Portland saw YOY declines across the board 

• Room rate has not fully recovered in most of the regions 



 Social Sentiment 
The information provided below is a summary of national coverage, media trends and what people across 
the U.S. are sharing online. The statements do not represent Travel Oregon’s views or agency position.

As we hit the one-year mark of the new “COVID normal,” the sense of optimism continues to rise as 
case numbers stay low and vaccination rates increase.   

In Oregon, daily new-case counts have steadily declined since mid-January, when the state was 
regularly reporting more than 1,000 new cases daily. Oregon is one of 25 states where cases are 
lower than the national average and are staying low and just two counties (Coos and Douglas) are 
in the Extreme Risk category. Thus far, the reported deaths from COVID (45) are the lowest since 
September and on track to potentially be the lowest since the first month of the pandemic.  

With another vaccine on track to be approved 
(AstraZeneca), more than 126 million doses 
administered and President Biden announcing that 
all adults can expect to be eligible to get the vaccine 
by May 1, there are many reasons to be optimistic.  

However as stated in our last report, the easing or 
restriction across many states, COVID variants along 
with spring break travel means there is still a lot of 
uncertainty.  

The word cloud below visualizes the trending COVID-19 topics in Oregon, which again mostly pertain 
to vaccine scheduling and vaccine eligibility.   

  

Most shared/talked about topics in or about Oregon based on CrowdTangle and Cision data include: 

• The LA Times identified  Oregon as  “of the 10 states with the lowest cumulative COVID-19 death 
rates.” Nine of the 10 states (Hawaii, Vermont, Maine, Oregon, Utah, Washington, New Hampshire, 
Colorado and Kentucky),” has a mask mandate. This story was widely shared, including by White 
House Chief of Staff, Ron Klain garnering more than 778k impressions. 

• OPB reported that Oregon’s vaccination of its prison population was among the “quickest and 
broadest vaccine rollouts among incarcerated people.” This was one of the most engaged tweets 
during this period.  

• All Oregon adults will be eligible by May 1 for the vaccine and OHA expects to have enough vaccine 
by the end of May for every Oregon adult to get a first dose. 

 

https://www.nytimes.com/interactive/2020/us/coronavirus-us-cases.html
https://www.nytimes.com/interactive/2020/us/coronavirus-us-cases.html
https://www.seattletimes.com/seattle-news/northwest/gov-kate-brown-updates-oregons-county-risk-levels/?utm_source=RSS&utm_medium=Referral&utm_campaign=RSS_all
https://www.oregonlive.com/coronavirus/2021/03/coronavirus-in-oregon-state-reports-224-new-cases-1-death.html
https://www.oregonlive.com/coronavirus/2021/03/coronavirus-in-oregon-state-reports-224-new-cases-1-death.html
https://www.reuters.com/article/us-health-coronavirus-usa-cdc/u-s-administers-126-5-million-doses-of-covid-19-vaccines-cdc-idUSKBN2BE2H5
https://www.reuters.com/article/us-health-coronavirus-usa-cdc/u-s-administers-126-5-million-doses-of-covid-19-vaccines-cdc-idUSKBN2BE2H5
https://www.latimes.com/california/story/2021-03-08/4th-california-covid-19-wave-could-happen
https://t.co/CJhpkLNSZy?amp=1
https://www.kgw.com/article/news/health/coronavirus/vaccine/oregon-new-covid-vaccine-eligibility-timeline/283-cc004604-f778-42cc-854d-7a47c1d83b80


Beyond COVID-19, CrowdTangle data indicates that Oregon audiences were also highly interested in 
more positive content including the Nora’s return to the Oregon Zoo, photography of the St. John’s 
Bridge, Portland called out as a “top city to live” post-pandemic and the Oregon State Beavers’ 
magical run winning the Pac-12 tournament and into the Sweet 16 of the NCAA. 

https://www.oregonlive.com/entertainment/2021/03/on-the-today-show-a-ny-realtor-names-portland-a-top-city-to-live-in-post-pandemic.html


National Trends
Destination Analysts’ Travel Sentiment Survey 
Highlights from week of March 22nd  

• New COVID variants, uncertainty on the current COVID vaccines’ effectiveness with such variants, 
a European third wave, and Spring Break made headlines this week, likely contributing to a small 
but notable rise in pandemic-related anxiety among American travelers. 

• Those highly concerned about their friends and family contracting the virus rose to 71.0% and 
63.3% of American travelers are highly concerned about personally contracting COVID-19. Such 
concern is higher among women, Millennials, urban dwellers, and those residing in the West and 
Northeast regions of the U.S.  



• Americans’ high concern about the pandemic’s impact on our national economy may play a role in 
their feelings towards tourism in their own communities. Among the 46.1% of American travelers 
who report they would be happy to see an ad promoting tourism to their town of residence, by far 
the most common reason for this is that it would help local businesses (64.8%). 

• Americans began receiving stimulus checks and travel looks to certainly benefit. 38.3% of those 
who have or are expecting a stimulus check say they are likely to spend some portion of it on leisure 
travel. This is even more prevalent among Millennial age travelers, who are, in fact, twice as likely 
as Boomer age travelers to spend their stimulus money on travel.   



• With nearly two-thirds both in a ready-to-travel mindset and highly open to travel inspiration, a 
2021 record-high 73.8% of American travelers did some travel planning and dreaming in the last 
week alone. 15.8% said they made a travel reservation in the last week. 

• In each of the months from May through October, over 20% of American travelers report having at 
least tentative trip plans. 

  

• As Americans are feeling far safer with travel than they were just a few months ago, unlike earlier 
in the pandemic, they are including air travel in their plans. Right now, 43.9% of air travelers 
deem flying on a commercial airline as safe. Over 45% of air travelers say their very next trip by 
commercial airline will be by the end of Summer. 



• When asked if the pandemic had changed their opinions about the types of destinations they 
want to visit for leisure in the future, 41.8% of American travelers said yes. For beach, National 
Park and other outdoor destinations, this is welcome news as 52.2% of Americans agree they will 
be visiting these types of destinations more as a result of the pandemic. Urban, entertainment 
and theme park-focused destinations will face greater challenges in the recovery, as 44.6% of 
American travelers report they are less likely to visit these places in the next few years because of 
the pandemic. 

• About four-in-ten American travelers expect they will be sticking closer to home and spending less 
on their leisure travel in the coming years. 

National Travel and Tourism Office COVD-19 Travel Industry Monitor 
COVID-19 Travel Industry Monitor tracks a number of indicators that measure the performance 
of the travel and tourism sector in the United States in the wake of the COVID-19 Pandemic. This 
monitor has six sections: COVID-19, International Visitation, General Travel, Travel in Trade, Business 
and Consumer Sentiment, and an Overview of the U.S. economy.  

https://www.trade.gov/data-visualization/covid-19-travel-industry-monitor


Research and Analytics Resources 
https://keydatadashboard.com/covid-19-impact-report-on-short-term-vacation-rentals-in-oregon/ 
https://www.ustravel.org/research/travel-recovery-insights-dashboard

If you have any questions, please direct them to: ladan@traveloregon.com

mailto:ladan@traveloregon.com

