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Julia Theisen
President & CEO

Kristine McConnell
VP - Industry Relations

Mackenzie Ballard
VP of Marketing

Katie Johnson
Communications Manager

Yumi Oakes
Operations Manager

Julie Bradley
Travel Concierge





Staffing and 
Administration

40%

Leveraged Programming 
with Travel Oregon 

(Menu of Investments)
30%

Regional 
Investments

30%

CENTRAL OREGON RCTP

FY20-21 Budget $854,500 
- TLT revenue generated from 2019
- Includes carryover from FY19-20

FY21-22 Budget Disbursement: $627,790 (-10%)
$142,429 Recovery & Stability Fund
$770,219 Total 

Leveraged with Visit Central Oregon Annual Budget 
(Deschutes County TRT Revenue)
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https://www.foxnews.com/travel/americans-desperate-travel-give-up-sex-survey





 We’re creating bookable packages visitors can purchase.
 Curated packages based on interest and activity
 Build your own package
 Promoted through digital campaigns
 Platform hosted on VisitCentralOregon.com

INNOVATING THE WAY…
PEOPLE BOOK EXPERIENCES

PACKAGES
WILL BE FEATURED

ON OUR NEW WEBSITE





Optimizing the Visit Central Oregon brand to drive visitor awareness. Visit 
Central Oregon is using data from recent research projects to build the new 
website and brand identity. We’re actively promoting the entire region 
through all of our marketing initiatives.



Recovery of meetings and events and maintaining the long-term 
momentum of regional inbound international markets through 
leveraged region-wide partnerships.
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Business







Strategic investment resources will be utilized for opportunities that alter or 
enhance the regional tourism economy in response to COVID-19 or regional 
disasters.







https://forms.gle/DvYKp2p69FcmDHmW7
We appreciate hearing from you!









THANK YOU
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