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• Travel Oregon, in partnership with Oregon’s regional destination 
management organizations (RDMOs), hosted six virtual Oregon 
Tourism Engagement Sessions across the state in spring of 2021.

• The tourism industry, including business owners, land managers, 
volunteers, nonprofits, policymakers and more were invited to 
attend.

• Stakeholder input was used to help shape the future of tourism 
in Oregon through Travel Oregon’s statewide strategic plan, as 
well as the RDMOs’ regional plans.

• Session attendees had the chance to meet their RDMO 
representatives and Travel Oregon employees, learn about and 
provide input on their region’s 2021-23 plans and the statewide 
Strategic Rebuild Plan.

• All sessions were interactive; attendees got to partake in live 
polls and small breakout group discussions.

• The following pages are the results of the polls, poll “Other” chat 
responses and group discussions.

PURPOSE & OVERVIEW



343 Total Attendees18

52

41

63

58

55

74

March 15
SOUTHERN OREGON

March 16
CENTRAL OREGON

March 16
MT. HOOD & THE COLUMBIA RIVER GORGE

March 18
WILLAMETTE VALLEY

March 30
EASTERN OREGON

March 30
OREGON COAST

DATES & NUMBER OF ATTENDEES



Strong Agreement for Rethinking How the 
Tourism Industry Functions in Oregon

Poll 1:



Strong Agreement for Travel Oregon to Play a Role 
in Closing the Racial Economic Wealth Gap
Poll 2:



Top Concerns for Welcoming Visitors to
Oregon Communities 
Poll 3:



Additional Statewide 
Key Concerns

• Lack of availability of workforce

• Lack of availability of workforce housing

• Houselessness and garbage deterring 
visitors in both urban areas and public lands

• Visitor perception of Portland as a key 
Oregon-destination gateway

• Lodging/hotel room scarcity in growing
destinations



Top Priorities to Assist Tourism Businesses 
and Organizations in Rebuilding 
Poll 4:



Top Tourism-Related Priorities to Assist 
Oregon Communities in Rebuilding 

Poll 5:



Top Oregon Tourism Tactical Planning & 
Destination Management Priorities

*

*Southern Oregon respondents selected one answer option only.

Poll 6:



Additional Statewide 
Key Priorities 

• Workforce training and development  
opportunities

• Direct support for events and festivals, 
downtowns and main streets, and restaurants

• More support for outdoor infrastructure 
and trails

• More direct communication opportunities 
between DMOs and RDMOs/Travel Oregon

Foster Lake
Joey Hamilton



THANK YOU

Roxy De La Torre

QUESTIONS? 

Contacts:
staj@traveloregon.com 
kates@traveloregon.com
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