Impact of COVID-19 on Travel Industry
April 5, 2021

To help share information about COVID-19 impacts to the travel industry, Travel Oregon’s
research team is compiling state and national data on a bi-weekly basis to share with external
partners. The data below is this week’s summary and is for informational purposes only.
TSTR Weekly Data (March 21, 2021 to March 27, 2021)

Social Sentiment and Hot Topics
The information provided below is a summary of national coverage, media trends and what people across
the U.S. are sharing online. The statements do not represent Travel Oregon’s views or agency position.

With summer around the corner and vaccines reach more arms every day, signs of relaxation and
normality are everywhere. Our social feeds are reflecting this optimism: kids are back at in-person
school, people are dining indoors, families are traveling for spring break and favorite events such as
the Tulip Festival and Drag Bruch are back.

But so are signs of backsliding and rising case counts. OHA reports that Oregon recorded “28% more
cases of COVID-19 this week than it did the week prior” and cases are expected to peak the first
week of through May.
Nationally, the picture is the same. After the infection rate dropped to about 55,000 cases and
1,500 deaths per day in mid-March, variants and relaxed attitudes have made the weekly average up
19% and daily case count back up to 69,000 cases a day.
The uptick led a visibly shaken CDC Director, Dr. Rochelle Walensky, to ditch her script at a news
conference and requested people to continue to practice masking and social distancing, saying she
felt a sense of “impending doom.”
The word cloud below visualizes the trending COVID-19 topics in Oregon, which again mostly pertain
to vaccine scheduling and vaccine eligibility.

Most shared/talked about topics in or about Oregon based on CrowdTangle, Keyhole and Cision data include:
• OHA’s announcement that “1 million Oregonians have been vaccinated with one or more doses of
#COVID19 vaccine.”
• Vaccine snafu that ended with 11,000 ineligible Oregonians mistakenly being scheduled for a
vaccine appointment.
• The expansion of vaccine eligibility to include frontline workers (and their families!) and Oregonians
over 16 with underlying conditions.
• Judge orders enforcement of mask mandates at prisons in Oregon.
Beyond COVID-19, Oregon audiences were also widely shared story about the passing of Beverly
Cleary, Krispy Kreme’s “free donut for vaccine card” offer, the closing of the Portland Children’s
Museum and the OSU Beavers’ deep run during the NCAA March Madness tourney.

Other interesting articles:
• Oregon participated in a national study that shows that Pfizer, Moderna vaccines are 90%
effective after two doses in study of real-life conditions, CDC confirms.
• Globally, the Ever Given getting stuck in the Suez Canal was a huge talking point. The ship
garnered an estimated 1.8 million social media posts and 25 billion potential impressions; not
surprisingly, online activity was lighthearted and meme-driven.
• The concept of vaccine-passports are quickly becoming a “cultural hot-button” according
to the Washington Post, with Republicans looking to marshal resistance against the Biden
administration’s plans to develop guidelines so that businesses can determine “who can safely
participate in activities such as flights, concerts and indoor dining.”

National Trends
Destination Analysts’ Travel Sentiment Survey
Highlights from week of April 5th
• Anxiety about contracting coronavirus—as well as the pandemic’s financial impact—is down.

• On average, American travelers believe the United States is 52% back to normalcy right now.
Nearly half believe their life will be back to “normal” by September.

• Compared to last April, it is clear Americans feel very differently, particularly as it relates to travel’s
safety. Average perceptions of travel and leisure activities as unsafe has declined 30 percentage
points in the last year. Travel avoidance—including in general, internationally and for conventions/
conferences —reached record lows this week.

• This week also marks another pandemic record for travel readiness, with 69.3% saying “ready” is
what describes their state-of-mind.
• About two-thirds of Americans are highly open to travel inspiration right now and the number
of Americans actively dreaming about and planning travel reached a 2021 peak at 77%. 33%
researched travel ideas online in the last week, while 17.8% made travel reservations or bookings.

• In terms of when Americans will go traveling, July continues to strengthen as a peak month for
travel, as now one-third of American travelers report at least tentative trip plans for that month.
Travel also looks to continue this Fall—nearly a quarter of American travelers say they have trips
planned for September and about 22% have at least tentative plans in October.

• This growing positivity towards travel overall extends to how Americans feel about tourism in their
own communities. This week, nearly 54% say they are comfortable going out for leisure activities
where they live—a pandemic-era record-high. Meanwhile, 41% say they are not ready for tourists
in town just yet—however, this is a far cry from the 67% who felt this way a year ago (and also
represents a record low). Positive sentiment towards tourism in one’s own community is generally
much stronger among those Millennial-age compared to those in older generations.

• It appears that, particularly for certain activities, an important proportion of American travelers is
in favor of proof-of-vaccination policies. When asked how comfortable they would be with vaccine
passports being used widely in the U.S. to allow access to public activities, 52% said they would be
comfortable or very comfortable—a feeling strongest among older travelers and those who have
already been vaccinated.

• Most American travelers also say they believe proof of COVID-19 vaccination should be required for
entry to the United States from another country, boarding a cruise line, and boarding a commercial
flight. More than 4-in-10 say they believe vaccination proof should be required to attend an indoor
performance like a concert and to attend large scale outdoor sporting events.

Research and Analytics Resources
https://www.ustravel.org/research/travel-recovery-insights-dashboard
https://www.trade.gov/data-visualization/covid-19-travel-industry-monitor

If you have any questions, please direct them to: ladan@traveloregon.com

