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1meiline PUBLIC OREGON OFFICE OF OREGON OUTDOORS ROADMAP TO THE OREGON OUTDOOR OREGON OUTDOOR RECREATION
ENGAGEMENT OUTDOOR RECREATION COALITION OUTDOORS RECREATION SUMMIT VIRTUAL SUMMIT
The leadership team Governor Kate Brown signed HB 3350 into law, The Oregon Outdoors Coalition SYMPOSIUM The second Oregon Outdoor Recreation During the COVID-19 pandemic, the Oregon Outdoor
gathered input from 431 creating the Oregon Office of Outdoor Recreation, forms to bring a unified outdoor Hosted by Oregon’s First Summit held in Bend. Recreation Summit was held virtually, with summit sessions
JUNE 2016: Oregonians through an accomplishing a key priority of the initiative. recreation voice to policy issues in Gentleman, Dan Little, and the taking place online over the course of three weeks.
FORMATION online survey and five public Oregon and nationally. Diversity of Participants Action
The Oregon Outdoor Recreation meetings. The leadership ‘ SEPTEMBER 2017: ’ Team, the symposium brought . MAY 2019: . JANUARY 2021:
Initiative was kicked off by Travel team used the feedback PHASE ONE REPORT together 120 outdoor recreation PHASE TWO UPDATE REPORT OREGON OUTDOOR RECREATION
dk t th h g
gtziii;;:e Hjii)siéfizne?;ie;e gfit.hered(zo u.pdsflte the , Travel Oregon published the Phase One Summary Report to stakeholo.le.rs fI'OII‘.L diverse . Travel Oregon published the Phase Two Update ECONOMIC IMPACT STUDY
vision and priority strategies hare the visi d priorities and lay out th k ahead. Th communities to discuss barriers Report to highlight OORN action t - .
set of outdoor recreation/industry for the nitiative. share the vision and priorities and lay out the work ahead. The N o eport to highlig action team progress The study was a priority of the Economic Impact
A ; Phase One Report detailed the work needed to make progress to the outdoors and identify and accomplishments, including the creation of the ; Sl o
stakeholders: businesses, agencies . ) Study Action Team and highlighted the significant
land managei*s conservaition grou ’s S Er O e ek strat'egles J.EO Hprove aceess Oregon Office of Outdoor Recreation and the success impact of outdoor recreation on Oregon’s economy.
’ L5 and inclusion. of the Roadmap to the Outdoors Symposium
and recreation user groups. ’

‘ JUNE 2016-FEBRUARY 2017: OCTOBER 2017: FEBRUARY 2019: MAY 2020:
LEADERSHIP TEAM - OREGON TRAILS COALITION OSU OUTDOOR COVID-19 RESPONSIBLE
The leadership team of 25+ Following the 2017 Oregon Trails Summit, the Oregon Trails RECREATION RECREATION MESSAGING
members met six times over the Coalition was launched to convene and coordinate the statewide ECONOMY INITIATIVE TOOLKIT
course of nine months to develop AUGUST 2017: trails community and advocate for trails funding in Oregon. S e Gt An updated Take Care Out There toolkit
a15-year vision, critical five- ) Recreation Economy Initiative was created in partnership with the Office
year outcomes, and two-year NINE IMPACT CHRISIEHLESE . OCTOBER 2017: é to build partnerships with the of Outdoor Recreation in response to . MAY 2021: JOEY HAMILTON
strategies for expanding access to AREAS : o g s et @i b ith .
- : _ outdoor recreation industry and new messaging needs brought on by the
outdoor recreation and increasing The result of the leadership OREGON OUTDOOR LEADERSHIP SUMMIT support outdoor recreation workforce COVID-19 pandemic. Sl EEL
the economic impact and et Rl e mbite The first Oregon Outdoor Recreation Summit was held in Corvallis. : development through research, FOR THE OUTDOOR
sustainability of Oregon’s outdoor engagement was the . R T education, and training. . RECREATION ECONOMY
recreation industry. development of the vision, The OSU Outdoor Recreation Economy
. SEPTEMBER-DECEMBER 2017: FEBRUARY 2020: N
outcomes, and strategies Initiative scaled-up to become the Center
for the nine impact areas. PRIORITY ACTION AREAS TAKE CARE OUT THERE for the Outdoor Recreation Economy,
y/}__. \, The leadership team finalized priority action areas and set The network, led by the Communications Action focused on applied research, curriculum
"-_"{ % strategies to advance them. Six action teams were formed Team, launched the Take Care Out There public development, and technical skills and
\ to advance the following priorities: economic impact, education toolkit to help Oregonians and visitors leadership training programs to meet the
communications, signature trails, transportation, network recreate more responsibly and sustainably in Oregon. needs and grow the potential of the outdoor

design, and developing an Oregon Office of Outdoor Recreation. recreation economy.
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https://industry.traveloregon.com/wp-content/uploads/2017/09/Oregon-Outdoor-Recreation-Initiative_Phase-One-Summary-Report_FINAL.pdf
https://www.oregon.gov/orec/Pages/default.aspx
https://www.oregontrailscoalition.org/
https://www.oregontrailscoalition.org/
https://www.oregonoutdoorscoalition.org/
https://industry.traveloregon.com/opportunities/events/conferences/2020-oregon-outdoor-recreation-summit/
https://industry.traveloregon.com/opportunities/events/conferences/2020-oregon-outdoor-recreation-summit/
https://industry.traveloregon.com/wp-content/uploads/2019/06/OORN_PhaseII_Report.pdf
https://industry.traveloregon.com/wp-content/uploads/2019/06/OORN_PhaseII_Report.pdf
https://industry.traveloregon.com/opportunities/marketing-co-ops-toolkits/toolkits/take-care-out-there-toolkit/
https://www.oregon.gov/orec/Pages/COVID-19-Messaging-Toolkit.aspx
https://www.youtube.com/playlist?list=PL5ORWChxC6rzbXwTeJ01pGSBBjauj2uXK
https://industry.traveloregon.com/resources/research/oregon-outdoor-recreation-economic-impact-study/
https://outdooreconomy.oregonstate.edu/
https://outdooreconomy.oregonstate.edu/
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