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Miles is a strategic 
marketing company 
focused exclusively 
on travel and tourism. 

We’ve worked with hundreds of 
destinations and hospitality 
businesses around the world to 
create forward-thinking 
content marketing solutions. 



In addition to more 
traditional agency 
services, we provide 
support across a wide 
variety of Google 
Products
to to improve exposure, 
conversion, quality and 
accuracy of information about 
the destination and businesses. 



270+
Destinations have participated 
in some version of our program

150,000+
Businesses and POI have been 
audited and analyzed

8,000+
Business owners and managers 
received in-person or virtual 
training



Why Is This Important?
Google Business Profiles



Your Google Business Profile is 
the single most significant 

source of organic exposure for 
your business online. 



Business Profile 
in SERP (Search 
Engine Results 
Page)
Example of a Google Business 
Profile “card” for a local 
business. 

Wait… what’s a Business Profile? 



Business Profiles 
appear throughout 
the Google 
Ecosystem and 
aggregate everything 
Google knows about 
your business. 



Google reports 
local search 
delivers over  

4 BILLION 
direct connections 
for businesses 
every month. 



*2019 Consumer Travel Research, Phocuswright. Research of US, Canada, Australia, New Zealand & key Western European travel markets

Google is the world’s most 
important online travel 

platform

Use Google at some point 
in their trip planning 
process*

90%+ 
of travelers



Your Google 
Business Profile is 
the first thing 
people see about 
your business 
when they search



The “Local Pack”



Local Pack Ranking 
Factors 2021

36%



Up-to-date profiles are:

2.7x more likely to be
considered reputable.1

70% more likely to 
attract location visits.1

50% more likely to lead 
to a purchase.1

(1) Ipsos research: Benefits of a complete listing 2017



What’s New
Google Business Profiles



Google retired the 
name “Google My 
Business” and 
rebranded everything 
as “Google Business 
Profile” 

Name Change



The Google My 
Business App has 
been removed 
from Google Play 
and Apple app 
store. 

GMB App



Editing your 
Google Business 
Profile is now 
done in SERP or 
in the maps 
app. 

Two edit 
options



To edit in SERP 
log in to your 
Google account 
and search for 
you business by 
name + city. 

Two new 
edit options



Editing your 
Google Business 
Profile will now 
be done in SERP 
or in the maps 
app. 

Two new 
edit options



To edit in the 
Google Maps 
app, click on the 
menu and 
select “Your 
Business 
Profiles” 

Two edit 
options



To edit in the 
maps app, click 
on the menu 
and select “Your 
Business 
Profiles” 

Two edit 
options



The “desktop” profile 
manager interface at 
business.google.com 
will continue to exist 
for agency and 
multi-business 
account but…

“Desktop” 
profile 
manager



It’s just a series of 
shortcuts to the 
same overlay 
interface that you 
get in SERP.  

“Desktop” 
profile 
manager



Sadly the old version 
of the profile manager 
with the tabs down 
the left side is gone. 

“Desktop” 
profile 
manager



Accommodation 
business types 
(finally!) got 
access to posts 
last year.  
But, not all the types 
of posts - no offers. 

Hotel Posts 
(updates)



Five Fundamentals
Google Business Profiles



In Google Maps look 
for the “Claim this 
Business” button 
to begin the process of 
claiming and verifying 
your business.

But First - Claim Your Business



Availability of 
specific verification 
methods will vary 
by business type. 
Choose whichever 
works best for the 
business.

But First - Claim Your Business



Searches for “open 
now” have 
skyrocketed over 
the last 2 years
300% increase in search 
for “open now” and 
200% increase in 
searches for “open now 
near me” 

1. Hours are critical

3X



Hours last 
updated



Search for your 
business and 
go to Edit 
profile. 

Edit Hours



Hours and “open 
now” are the most 
frequent customer 
searches for a 
business.

Keep regular daily 
hours up-to-date 
under Business 
hours.

Edit Hours



Set detailed hours for 
speciality services & 
meals offered

Detailed 
Hours



Don’t ignore hours 
update reminders like 
these. If you don’t positively 
confirm your hours, (even if 
they’re the same!) 

Special Hours



Google will show a warning in your 
listing if holiday hours are not 
confirmed. 

Use this tool for other special 
circumstances impacting hours. 
(even if they’re the same!) 

Special Hours



Adding relevant 
categories can 
significantly expand 
where a business 
shows up because it 
matches more 
searches

2. Categories Matter



Categories can also 
influence your 
opportunities to 
appear in the local 
pack. 

2. Categories Matter



There are over 4000 
categories to choose 
from - and they 
fluctuate by +/- 30 or 
so each year, but 
you’re limited to 
what’s available. 

Edit 
Categories



Look for “Edit 
profile” then 
“Business 
category” 
under “About”

Edit 
Categories



After choosing a 
primary category 
you are allowed to 
select 9 more 
additional 
categories to 
support the listing.

Edit 
Categories



Adding attributes 
creates customer 
confidence that a 
business will meet 
their needs

3. Monitor Attributes



Search for your 
business, go to 
“Edit profile” then 
“Business 
information” then 
“More”

Edit Attributes



Edit Attributes



Customer reviews are 
posted by users directly 
to your Google Business 
Profile. They appear 
wherever your profile 
appears, and are the 
source of your “star 
rating” 

4. Respond to Reviews



Respond to 30% 
of your reviews 
for an 80% boost 
in conversions. 
Responses show 
you are attentive 
to customers. 

4. Respond to Reviews

https://uberall.com/en-us/company/press-releases/study-brick-and-mortar-businesses-small-increase-in-online-ratings-boosts-conversion-by-25-percent

https://uberall.com/en-us/company/press-releases/study-brick-and-mortar-businesses-small-increase-in-online-ratings-boosts-conversion-by-25-percent


Select “Read 
reviews” or use the 
“Reply” button 
integrated in the 
Maps app

Responding 
to reviews



Responding 
to reviews



Photos are a key 
part of how 
potential 
customers make 
decisions about 
your business. 

5. Upload 4 photos a month



https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and
-search-performance-320199

291%
Higher 

exposure

Businesses 
with more 
than 100 
images have 
significantly 
higher 
exposure 
rates. 

5. Upload 4 photos a month

https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and-search-performance-320199
https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and-search-performance-320199


https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and
-search-performance-320199

291%
Higher 

exposure

Businesses 
with more 
than 100 
images have 
significantly 
higher 
exposure 
rates. 

5. Upload 4 photos a month

Add 4-5 photos per 
month for a 

10-30% 
Lift in exposures for 

your business

https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and-search-performance-320199
https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and-search-performance-320199


This photo is good! It’s both 
informative and attractive. Easy to 
understand what it is, where it’s 
taken from, bright colors good 
contrast, good framing. 

This photo is bad. It isn’t attractive - 
off-kilter horizon, muddy colors, and 
it isn’t particularly informative - 
unreadable signs/context. 



Select “Add 
photo” to add 
photos, logo 
or designate 
cover photo. 

Photos tab on 
Maps app

Add 
photos



Post 4 photos a month for a 30% lift in exposure

Attributes support customer confidence

Five Fundamentals

Respond to 30% of your reviews for an 80% lift in conversions

Categories influence where your business can appear

Up to date hours are critical



Free Management Tools
Google Business Profiles



If you’re thinking that this 
sounds like a lot to manage 
- you’re right! 

That’s why Travel Oregon 
has teamed up with 
Oregon-based company, 
Locl, to offer you a free way 
to manage and maximize 
your Google Business 
Profile without all the 
clutter.+





Access Locl here 

https://app.locl.io/invitation/f1e20c0f-ef3c-406b-8a23-3cc29a3d3fe5?_ga=2.246671876.1809595242.1654626813-484503766.1654626812


● Questions? Office hours are free. Sign up for 
a time that is convenient for you to discuss 
GBP or Locl.
calendly.com/traveloregonlocl/support

● Visit the Business Listings Toolkit 
industry.traveloregon.com/listings

Thanks for joining us 
today
Travel Oregon has 
one-on-one support 
available free to Oregon 
Tourism businesses if 
you have specific 
questions or you need 
help with verification, 
editing your listing or 
access to Locl. 



Questions & Discussion



Thanks for joining us today!
For additional resources and support, visit the 
Travel Oregon Business Listings Toolkit 
industry.traveloregon.com/listings


