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About me:

@ locl

Tommy Chipman
VP Partnerships

fommy@locl.io

10 Years experience working with Small Business
and Fortune 100 businesses

Former Visa executive in the emerging markets
and small business group.

Coming to you from Bend, Oregon



Locl Intro

9 locl

Turning Consumers Into Customers

Five years old founded in Portland
Thousands of users in eight countries
25,000+ locations on the platform

Customers:

* 100s of small businesses
* Multi-location brands

* Marketing agencies

* Strategic partnerships:

(=) Square PORTLAND  VISIT BIG SKY

AMONTANA ~

B s etmeants  _ffcommerce  SjiNTpALL



The Problem

chiefmartec

Marketing Technology Landscape
The Martech 5000

Total Solutions
Advertising & Promotion 922

Content & Experience

Marketing that connects
customer to your physical
business is difficult,
overwhelming, and gets
expensive.

Management

Access all the data of this landscape &
more at martechS000.com

Especially for small businesses
who aren’t professional
marketers.

@ locl



Back to Basics

78%
of these result in

offline purchases
within two weeks

Every business’ digital front door...

1. 93% of all online searches take
place on Google.

93%

of all searches
are Google
searches

2. Nearly half of those are local in
nature — this is modern SEO.

3. People searching are in
“consumer mode” and do so with the
intent to purchase.

45%

are local in nature

® locl


https://searchengineland.com/google-maps-the-dominant-local-search-tool-followed-by-facebook-and-yelp-325699

Back to Basics

Business Listing Management is
the new SEO:

Your listing is an asset.
Enhance and manage what

information is available fo
potential customers.

@ locl

Facebook

Yelp

Business Website
Google Assistant/Home
Instagram

Apple Maps

Waz
e

In-car navigation
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https://searchengineland.com/google-maps-the-dominant-local-search-tool-followed-by-facebook-and-yelp-325699

A listing is what consumers see on e controlled vig

Google Maps and other apps, Google Business Profile.
directories, and websites...

= ramen near me < Search Whia acen eax Ramd
- LA Melrosy

Price v Rsting v  Hours
Keep customers up to date

® @

Shin-Sen-Gumi Hakata
LR, A
@

o Ocean Park Ramen

w Bar Q ?

VENICE RAMEN

Claim your $500 free advertising credit

)

Remen Yamadaya
e i Portiand

Nie direct)

9%

Stay connected doWg COVID-19
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The sales cycle that happens 100s of millions of times each day.

Search / Decision Directions / Contact Visit / Purchase

& bestice cream




We know accurate, consistent, and compelling business listings

® locl

WIN potential customers.

Envi Adventures

UPDATES

@ Envi Adventures

DIRECTIONS CALL

BUY TICKETS

Ad - Deal $227 | Originally $349
Save up to 34% at Envi Adventures
Lu Groupon \ a4
fiow Deal o e Camera? Check
Airplane? Check.
Windows open?

@ 1350 NW Perimeter Way, Troutdale, OR 97060

B Order online




Conversely, weak or no listings <
LOSE potential customers to their Division Auto Repair inc
SOTREANIELE: Al ot BN CP AP

- . A start \. Call E
Even if they are highly rated.

® locl




Accurate, Consistent, and Compelling Listings

F=) Price » % Rating + « Pizza ~ @ Hours « EAD

Scissorbills Saloon

What do you need to include o
in your listing?

Dine-in - Takeout - No delivery

Alberto’s Mexican Cuisine

1. Categories v
2. Reviews
3. Description :
4. Quality Photos
5. Google Native Posts e i e

music.

The Rocks Tasting Room and 745  Dine-in - « Takeout - X Delivery
Liquor Store

VOlume + Frequency keeps : spi ‘ : z g © 39 Black Eagle Rd, Big Sky, MT 59716
you relevant in searches. it

@ Open - Closes 6PM
dated by this business 3 w

’n’ WLl dato sanislta ssdvan smnn annsinn
N/, O‘ igoogle.com/maps/place/Scissorbills+Saloon/data=!4m6!3.. Map data ©2022 Google _ United States  Terms _ Privacy  Send feedback 5000 ft T



Solution

Google Business Manager
can be hard to use, does not
have automation, or provide
any recommendations.

Locl is a Centralized system
for creating accurate,
consistent, and compelling
online listings, at scale.

Missing Value Layer

® locl



The
Platform



Get it Now for Free!

Through Travel Oregon your Locl
Premium account is free.

Click Here

1. Click sign up

2. Create and account

3. Connect your GBP account
a. Needto claim?
b. Need to verify?

4. Complete sign up

5. Complete recommendations

locl Inavsk

LOCL FOR OREGON TOURISM BUSINESSES

Accurate, consistent, and
compelling business profiles
on Google and 75+ top
consumer directories.

Turn visitors into customers — no marketing experience
necessary! Tourism-related businesses located in Oregon
alify for FREE access to Locl.

0%, Your Google footprint (@ Increased Visibility

() Accurate Ngting Information () Economic Tourism Attribution

GET STARTED

Paid for and offered in partnership with Travel
Oregon.



https://locl.io/traveloregon/

Locl Score

With Locl Score you can quickly see if Get a Free Report To See How your
Business Appears Online

your business is listed on the top 50+
consumer search directories, where no
listing exists, and on which the
information is inconsistent and/or
incorrect.

How it works:

1. Scan your business with the Locl's
on-page widget

2. Receive your Locl Score report

3. Cost: FREE

By proceeding you agree to our Terms Of Service

How to get a score within Locl’'s App



https://locl.io/knowledge-base/generating-a-business-score/

9 locl
Listing Management

Multi or Single Location Listing Management locl e

Attributes & Services Profile Lock & Edit History
Dashboard
e Business Name
i Map Scans Name on Google
e Name et Enter Location Name
. . Photos & Videos
e Descriptions (keyword enhanced) s ity A
© Reputation
e Business Hours
Manage Locations
. 5 My Account Business Description
® Ho“doy Hours Description /75

# LogOut

Enter Business Description

e Categories

Please Select Location(s)

e Secondary Categories

e Special hours

Business Hours

e Address




Attribute Management

Multi or Single Location Attribute

Management Dashboard

+  Services
+  Highlights
+  Offerings
+  Amenifies
+ Crowd

+  Planning

+ Social Links

U

locl

& Analytics
% Trends
Map Scans

Grade Location

Photos & Videos
Posts

Reputation

Manage Locations

My Account

Log Out

/N Warning! You are editing multiple businesses & locations.

Info, Hours, Categories Attributes & Services Profile Lock & Edit History

O locl

Select Business Attributes

Business attributes help keep your Google listing up to date and improve your search re

From the business

| 4= Identifies as Asian-owned | | 4- Identifies as Black-owned | | <= Identifies as Latino-owned
(4 Identifies as veteran-owned | [ <4 Identifies as women-owned |
Highlights

<~ COVID-19 testing center

Accessibility

| 4= Wheelchair accessible restroom | | {- Wheelchair accessible seating |

Offerings

4 Drive-through |

Amenities

Gender-neutral restroom




Reputation Manager

Current Features:

e  Multiple location review manager
e Google QGA Manager/Response
e Google, Google marketplace, and Meta integration
e Review Overview and analytics
e Review sorfing
o  Bystarts
o  Reply status
o  Keyword insights
e Quick Responses

° Embed share review on social button

@ locl

Reputation Manager

Location

Type business names and/or locations Q

Monitor & Respond Questions & Answers

VIEWING (47)
Reputation Overview

Total number of Google Reviews Growth ©
Reviews C=

19,946 22800

G
e

22200
Current Google Rating

4.45/5

21600

Reviews

21000

—_— 479 (89.87%) /
- 29 (5.44%) 20400
- 11(2.06%)

- 4 (0.75%) 19800

-

N WA O

10 (1.88%) Apr 2023 May 2023




Content Management

Features:

® Bulk upload content

e Connect Instagram and Facebook
e Native Google posting directly to maps
e Scheduled posting

e Post for one location or multiple locations at once

.

locl

a4 Analytics

>4 Trends
iif Map Scans

Grade Location

Photos & Videos
Posts

Reputation

Manage Locations

2 My Account

Log Out

What's New

__. Bishops Cuts/Color
Sep 5, 2023

Your style will never fade. Cuts, colors,
gray blending, trims, touch ups, line
design and more, because BISHOPS
doesitall...

@ Bishops Haircuts and...
Sep 5, 2023

@ locl

Your style will never fa

Post type
What's New

Publish date

September 5,
2023

More Details v

Status @
Published
September 5, 20

1 post posted to
1 Location

Edit Post

Your style will never fe

Post type
What's New

Status @
Published
September 5, 20




Analytics

Features:

e See redltime what is working and how you

are improving

e \Website clicks from listings
e Callrequests from listings

e Directions requests from listing

e Searchterms

e Dataup to 18 months backin tfime

® + much much more

@ locl

You've been a member since December, 2022. You have 28 months of data to dig into on this Analytics

locl

Location

Type business names and/or locations Q
i Anatytics Selected Locations (12)

|» Trends

i Map Scans . ;
Consumer Actions Overview
¥5 Grade Location

Website Clicks ® Call Clicks

@ Direction R
S B8 2,499 (0] 1,470 () 1,61
Posts x =
88 vs prev period +8% + 175 vs prev period +14% 22 vs prev period
Reputation _ ~
290 vs last year -48% 349 vs last year -19% 328 vs last year
3,000 1,600 2,000
Manage Locations
2400 1,200 1,500
My Account 1,800
800 1,000
1,200
Log Out 600 400 500
0 0 0
Mar Apr May Jun Jul Aug Mar Apr May Jun Jul Aug Mar Apr N

Location . Website . Cal
Name ¥ Clicks ¥ Clic

Bishops Cuts/Color 263 0
3000 NE ANDRESEN RD. #104B




Directory Sync

Features:

locl

e Push correct information out fo 50+ search

Analytics
% Trends

and maps directories like Apple, Yelp, Bing Rt

Grade Location

and more.

B Photos & Videos
Posts

Reputation

Manage Locations

My Account

Log Out

.

@ locl

You've been a member since December, 2022. You have 28 months of data to dig into on this Analytics

Location

Type business names and/or locations

Selected Locations (12)

Consumer Actions Overview

Website Clicks ®

& 2,499

+188 vs prev period +8%
290 vs last year - 48%

3,000

2,400

@
2

1,800
1,200
0
0

Mar Apr May Jun Jul Aug

Location .
Name ¥

Bishops Cuts/Color
3000 NE ANDRESEN RD. #104B

Call Clicks
(0] 1,470
+ 175 vs prev period +14%
345 vslast year -19%

1,600

‘zool‘ll“
0
0
0

Mar Apr May Jun Jul Aug

=
3

a
8

Website .

Clicks

263

Direction R
1,61

vs prev period

328 vs last year

2,000

1,500

1,000

500

0

Mar Apr N

Cal
Clic
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Comlng Soon Good Evening, Jessica

Profile Vieats

Overall Score

» Al automated generated description updates

* Al generated automated review responses

&l Top Statistics
=) Webane Vines 0 ca ted Reverue
984 $67,709

Dlocl




Not Verified?
Here’s how to claim your business through Google Maps

On your computer, open
In the search bar, enter your business name
Click the business name and choose the correct one.
Click Claim this business > Manage now.

o To choose a different business, click | own or

manage another business.

5. Select a verification option, and follow the on-screen
steps.

= N

For information on how to add your business through Google My Business,



Thank You
Oregon

tommy@locl.io



Additional
Resources



Additional Resources

Sign Up:

e |oclio/traveloregon.com

Learn:
e Locl Knowledge Base
e LoclHow To Videos

v Takeout- X Delivery

Stay Informed:
e LoclBlog

on Beach, OR 97110

Questions:
e support@locl.io

Add a label

@ locl


https://app.locl.io/invitation/f1e20c0f-ef3c-406b-8a23-3cc29a3d3fe5
https://locl.io/knowledge-base/
https://locl.io/knowledge-base/?top-category=videos
https://locl.io/blog/

