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https://www.oregon.gov/das/Docs/DEI_Action_Plan_2021.pdf




 



 



 



 



 



 



• 

• 

• 

• 

• 

• 

• 

• 

• 

 













 







 



 





 





 







 





















 





Oregon Coast
Total Central CoastNorth CoastSouth Coast Statewide

Lodging (hotel, motel, vacation rentals, campground, real
estate, short term rentals)

Destination marketing or/and management (e.g., Travel
Portland, chamber of commerce, visitor center)

Attractions (e.g., museum, art gallery, theme park, golf
course, casino, ski resort)

Tour operator, guide, outfitter, Tour company in urban
environments

Food and beverage (e.g., restaurant, bar, wineries,
breweries, food cart)

Arts and cultural heritage

Land management (maintaining or managing parks and
open spaces, trails, or other outdoor recreation amenities)

Education

Economic development agency

Events and/or entertainment (e.g., sports, concerts,
performing arts)

Retail

Agritourism (e.g., Farm, ranch, fishery, farmer’s market,
producer)

Professional services (marketing services, creative
agency, website development)

Public policy or advocacy

Media/publisher

Marketing/advertising/PR agencies/consultants serving
tourism

Transportation services (air, ground, water transport)

Public safety (e.g., search and rescue)

Main Street organization

Industry association (e.g., Oregon Restaurant and
Lodging Association)

Other (please specify):

24%

11%

10%

9%

7%

7%

6%

6%

5%

4%

4%

4%

4%

3%

3%

3%

2%

2%

2%

1%

10%

26%

10%

11%

6%

7%

7%

5%

6%

6%

2%

8%

3%

5%

2%

2%

3%

1%

1%

1%

11%

27%

11%

5%

13%

8%

5%

10%

4%

3%

4%

2%

4%

4%

4%

4%

4%

4%

1%

1%

11%

16%

14%

16%

6%

7%

8%

4%

7%

6%

9%

3%

4%

3%

4%

3%

5%

2%

2%

5%

7%

16%

14%

9%

9%

9%

8%

6%

6%

5%

7%

4%

6%

4%

2%

3%

3%

2%

1%

1%

1%

10%

Q: In what sector of the tourism industry do you primarily work?

Industry Sector

Source: RRC



Entity Type & Employment Status

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Full-time employed

Self-employed

Part-time employed

Volunteer

Retired

Not employed

Other (please specify):

49%

18%

12%

10%

5%

1%

5%

50%

19%

14%

8%

3%

2%

5%

52%

18%

10%

8%

4%

2%

6%

42%

18%

11%

16%

7%

1%

5%

50%

16%

12%

8%

5%

3%

4%

Q: Which of the following best describes your current employment status in the tourism industry?

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Private or for-profit entity or
organization

Non-profit entity or organization
(including tax-exempt and
charitable organizations)

Government agency (other than
educational institution)

Education

Tribal entity

Port district

Other (please specify):

49%

23%

16%

3%

1%

0.3%

8%

54%

20%

15%

3%

1%

8%

52%

21%

18%

2%

8%

39%

30%

16%

4%

4%

7%

46%

26%

13%

3%

1%

1%

9%

Q: Which entity type best describes your business/organization?

Source: RRC



Oregon Coast

Total Central Coast North Coast South Coast
Statewide

18 – 24

25 – 34

35 – 44

45 – 54

55 – 64

65+

2%

6%

18%

25%

27%

22%

3%

6%

19%

24%

26%

23%

3%

9%

16%

29%

27%

17%

1%

4%

19%

21%

28%

27%

3%

10%

20%

23%

24%

20%

Q: What is your age?

Age & Gender

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Female

Male

Prefer not to say

I prefer to describe myself/identify
as:

56%

38%

5%

1%

58%

36%

5%

1%

53%

42%

4%

1%

59%

34%

7%

60%

34%

5%

1%

Q: What is your identified gender?

Source: RRC



Race & Household Income

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Under $25,000

$25,000-49,999

$50,000-74,999

$75,000-99,999

$100,000-149,999

$150,000-199,999

$200,000-249,999

$250,000 or more

Prefer not to share

5%

7%

14%

13%

23%

12%

6%

5%

16%

6%

5%

15%

16%

21%

9%

5%

6%

15%

4%

5%

8%

8%

27%

15%

14%

4%

14%

3%

12%

17%

13%

22%

12%

3%

19%

5%

9%

16%

14%

20%

11%

7%

4%

13%

Q: Which of these categories best describes the total gross annual income of your household (before taxes)?

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

White

Hispanic / Latino or Latinx

Asian

Native American / Alaskan Native

Black or African American

Native Hawaiian or Pacific
Islander

Middle Eastern / Northern African

A race/ethnicity not listed here
(please specify):

Prefer not to share

82%

4%

3%

2%

0.4%

0.4%

3%

10%

87%

1%

4%

1%

4%

6%

78%

7%

1%

3%

5%

10%

80%

4%

1%

4%

1%

14%

82%

3%

3%

3%

1%

1%

0.3%

3%

9%

Q: Which of the following best describes you?

Source: RRC



Education

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Some high school

High school graduate

Some college

2-year college/technical school

4-year college

Some postgraduate work

Postgraduate degree

Prefer not to share

3%

15%

13%

31%

8%

26%

4%

2%

14%

13%

33%

9%

26%

2%

3%

16%

12%

29%

8%

26%

5%

4%

16%

12%

32%

7%

25%

4%

0.4%

3%

14%

11%

36%

9%

24%

3%

Q: Which option best describes your education?

Source: RRC



Presence of Disabilities

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Yes

No

Prefer not to share

13%

82%

5%

15%

79%

5%

16%

78%

5%

6%

90%

4%

11%

83%

6%

Q: Do you have a disability?

Mobility

Hearing

Learning

Sight

Prefer not to share

Other (please specify):

50%

23%

7%

7%

13%

20%

Q: Which of the following best describes these disabilities?

*Only displaying statewide sample due to insufficient sample size within regions.
Source: RRC



Satisfaction with Tourism Development in Oregon

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

1 - Very dissatisfied

2 - Somewhat dissatisfied

3 - Neither satisfied nor
dissatisfied

4 - Somewhat satisfied

5 - Very satisfied

6%

15%

23%

40%

16%

4%

13%

22%

45%

16%

6%

21%

23%

33%

17%

9%

12%

24%

38%

17%

4%

13%

23%

42%

18%

Q: Please rate your satisfaction with the direction of destination development in Oregon:

Note: “Destination Development” refers to overall tourism development in Oregon. The following definition was provided to survey respondents: “Destination Development refers to the
development of robust destinations that offer authentic, world-class experiences for all travelers, while preserving, enhancing and celebrating local assets.”

Source: RRC



Satisfaction with Tourism Development in Oregon

1 2 3 4 5

Total

Central Coast

North Coast

South Coast

Statewide

3.5

3.6

3.3

3.4

3.6

Q: Please rate your satisfaction with the direction of destination development in Oregon:

Note: “Destination Development” refers to overall tourism development in Oregon. The following definition was provided to survey respondents: “Destination Development refers to the
development of robust destinations that offer authentic, world-class experiences for all travelers, while preserving, enhancing and celebrating local assets.”

Source: RRC



Advocacy for Tourism in Oregon

1 2 3 4 5

I am comfortable collaborating
with groups of varying size and
backgrounds (racial, political,
etc.) to make positive changes in
the tourism industry

Total

Central Coast

North Coast

South Coast

Statewide

I am able to identify barriers that
impede the development of
tourism in my community

Total

Central Coast

North Coast

South Coast

Statewide

I am able to identify strengths
and resources that community
members bring to the process of
tourism development

Total

Central Coast

North Coast

South Coast

Statewide

I engage with legislators and
policy makers to create positive
change in the tourism industry

Total

Central Coast

North Coast

South Coast

Statewide

4.5

4.5

4.4

4.6

4.5

4.1

4.0

4.0

4.3

4.0

4.0

4.1

3.9

4.1

4.0

3.2

3.2

3.1

3.2

3.1

Q: Please rate your level of agreement or disagreement with the following statements:

Source: RRC



Value of Tourism in Oregon

1 2 3 4 5

I understand the value that
tourism brings to my community

Total

Central Coast

North Coast

South Coast

Statewide

I feel confident communicating
the value of tourism to others

Total

Central Coast

North Coast

South Coast

Statewide

I have appropriate access to
data/information/reports that
allow me to understand the value
of tourism

Total

Central Coast

North Coast

South Coast

Statewide

4.8

4.8

4.7

4.9

4.8

4.5

4.6

4.4

4.6

4.5

3.9

4.0

3.9

3.9

3.9

Q: Please rate your level of agreement or disagreement with the following statements:

Source: RRC



Visitation Levels by Season

Spring

Total

Central Coast

North Coast

South Coast

Summer

Total

Central Coast

North Coast

South Coast

Fall

Total

Central Coast

North Coast

South Coast

Winter

Total

Central Coast

North Coast

South Coast

50%

50%

33%

73%

40%

42%

50%

25%

17%

9%

8%

10%

10%

19%

36%

34%

29%

47%

54%

56%

69%

34%

49%

49%

36%

63%

44%

46%

48%

36%

16%

8%

5%

78%

75%

72%

90%

19%

23%

22%

9%

7%

Q: During each season, please select how you would describe the level of visitation in your community as it relates to tourism:

We could use more visitation
Just the right amount
Very crowded

Source: RRC



Areas of Focus

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Public infrastructure (e.g. bathroom, parking)

Downtown Development

Outdoor recreation opportunities

Additional tourism workforce

Land management/stewardship

Signage/Wayfinding

Destination marketing and promotion

Lodging (hotel, motel, vacation rentals,
campground, short term rentals)

Night life

Transportation services (air, ground, water
transport)

Entertainment (sports, events, concerts,
performing arts)

Welcoming destination for Black, Indigenous,
People of Color, LGBTQIA2S+ community

Accessibility for people with disabilities

Food and beverage (restaurant, wineries,
breweries)

Tour operators, guides, outfitters.

Attractions/Art and cultural experiences
(museums, historical sites, art galleries)

Farm, ranch, fishery, agritourism
business/activities (farmer’s market, producer)

Shopping/Retail opportunities

Food Trails

Dark Skies

Other (please specify):

43%

19%

19%

18%

17%

17%

16%

16%

14%

14%

14%

13%

12%

10%

9%

7%

7%

6%

3%

2%

12%

43%

21%

17%

20%

16%

17%

15%

11%

17%

15%

16%

12%

15%

9%

8%

7%

5%

2%

2%

5%

14%

52%

10%

15%

20%

18%

11%

17%

17%

11%

18%

11%

19%

13%

11%

4%

6%

9%

6%

4%

14%

33%

26%

26%

11%

18%

24%

18%

19%

15%

9%

14%

8%

8%

11%

14%

10%

6%

14%

1%

1%

7%

38%

21%

19%

13%

17%

15%

20%

15%

13%

13%

15%

15%

13%

12%

7%

10%

8%

6%

3%

4%

10%

Q: Please identify three areas that your community needs to focus on to improve the resident and visitor experience. (Select up
to three)

Source: RRC



Community Strengths

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Outdoor recreation opportunities

Food and beverage (restaurant, wineries,
breweries)

Lodging (hotel, motel, vacation rentals,
campground, short term rentals)

Land management/stewardship

Farm, ranch, fishery, agritourism
business/activities (farmer’s market, producer)

Attractions/Art and cultural experiences
(museums, historical sites, art galleries)

Destination marketing and promotion

Accessibility for people with disabilities

Shopping/Retail opportunities

Entertainment (sports, events, concerts,
performing arts)

Public infrastructure (e.g. bathroom, parking)

Tour operators, guides, outfitters.

Signage/Wayfinding

Welcoming destination for Black, Indigenous,
People of Color, LGBTQIA2S+ community

Dark Skies

Food Trails

Downtown Development

Night life

Transportation services (air, ground, water
transport)

Additional tourism workforce

Other (please specify):

72%

39%

31%

20%

18%

17%

16%

11%

8%

7%

7%

7%

5%

5%

5%

4%

3%

2%

1%

0.3%

3%

70%

37%

40%

19%

10%

19%

19%

16%

12%

5%

8%

5%

5%

6%

2%

2%

2%

2%

2%

7%

65%

49%

32%

22%

24%

17%

13%

10%

7%

7%

3%

4%

6%

6%

6%

4%

5%

3%

1%

83%

29%

18%

21%

22%

15%

16%

5%

2%

10%

9%

13%

3%

2%

8%

9%

3%

2%

2%

1%

68%

42%

24%

17%

18%

16%

14%

9%

7%

14%

6%

8%

6%

7%

6%

3%

5%

3%

3%

1%

2%

Q: Please identify three areas that are a strength for your community. (Select up to three)

Source: RRC



Local Community Engagement

Oregon Coast
Total Central Coast North Coast South Coast Statewide

Word of mouth

Meetings

Partnerships with local organizations

Volunteer programs

Surveys

Focus groups

Interviews

Other (please specify):

71%

65%

60%

44%

39%

14%

14%

8%

66%

64%

61%

44%

36%

11%

13%

8%

77%

71%

60%

45%

45%

19%

17%

8%

70%

59%

58%

41%

34%

13%

12%

7%

67%

63%

62%

40%

40%

16%

16%

7%

Q: What methods have you used to engage with your local communities in the past 12 months?

Source: RRC



Risks to Tourism in Your Community (1 of 2)

Lack of
affordable
housing

Total

Central Coast

North Coast

South Coast

Lack of available
workforce
housing

Total

Central Coast

North Coast

South Coast

Houselessness

Total

Central Coast

North Coast

South Coast

Overburdened
public resources

Total

Central Coast

North Coast

South Coast

Negative
resident
sentiment
towards visitors

Total

Central Coast

North Coast

South Coast

Economic
downturn

Total

Central Coast

North Coast

South Coast

12%

14%

16%

84%

83%

80%

91%

4%

7%

12%

11%

14%

11%

83%

83%

81%

86%

5%

5%

5%

11%

15%

10%

31%

34%

29%

28%

58%

58%

55%

62%

9%

18%

14%

11%

31%

41%

44%

33%

44%

41%

41%

56%

25%

13%

14%

21%

49%

50%

38%

59%

38%

36%

58%

21%

4%

18%

20%

23%

49%

55%

51%

39%

33%

25%

26%

53% 8%

Q: Which of the following challenges does your community currently face?

Low risk
Medium risk
High risk

Note: Categories sorted in descending order by the percent of regional respondents selecting "High risk".
Source: RRC



Risks to Tourism in Your Community (2 of 2)

Wildfires

Total

Central Coast

North Coast

South Coast

Lack of access
to locally grown
and produced
food

Total

Central Coast

North Coast

South Coast

Community
violence and
crime

Total

Central Coast

North Coast

South Coast

Negative visitor
perception

Total

Central Coast

North Coast

South Coast

Global pandemic
or other health
concerns

Total

Central Coast

North Coast

South Coast

Drought

Total

Central Coast

North Coast

South Coast

Other (please
specify)

Total

Central Coast

North Coast

South Coast

42%

38%

55%

31%

43%

50%

40%

36%

16%

12%

32%

6%

45%

42%

56%

38%

43%

49%

36%

42%

12%

20%

9%

8%

51%

51%

48%

54%

38%

40%

42%

32%

11%

10%

14%

9%

39%

48%

36%

29%

49%

43%

48%

59%

12%

10%

16%

12%

51%

40%

53%

65%

38%

47%

35%

30%

10%

13%

11%

5%

64%

64%

64%

63%

31%

33%

28%

32%

5%

8%

6%

22%

27%

22%

13%

19%

20%

22%

13%

59%

53%

56%

75%

Q: Which of the following challenges does your community currently face?

Low risk
Medium risk
High risk

Note: Categories sorted in descending order by the percent of regional respondents selecting "High risk".
Source: RRC



Resources & Programs (Regional)

Oregon Coast
Total Central Coast North Coast South Coast

Grant and funding resources/opportunities

Resources to build tourism related infrastructure

Help advocating for effective policies to support tourism
businesses/organizations

Tools and training to improve business/organization
communications and marketing

Facilitated conversation/collaboration with other tourism
entities in your local community or across the state

Networking with/learning from other professionals in your
sector

Access to tourism research and market insights

Tools to monitor and track community challenges

Tools and strategies to manage crises

Help complying with government recommended safety
protocols and/or environmental regulations

Support transitioning to online and expanded
sales/business platforms

Technical assistance navigating business recovery
funding and loans

Support adapting business plan/model

Other

11%23%21% 7%

13%27% 9%7%8%

11%12%12%12% 9%

10%13%10% 9%9%

10%13%9%7%

14%8%9%

8%8%7%8%6%

12%6%8%8%

9%5%7%

6%5%

5%

5%

25%15% 6%6%8%

13%21% 6%7%7%

10%12%10%18% 6%

10%11%17%9%

10%10%10%10%

17%6%8%5%9%

10% 6%8%8%

11%10% 5%8%

12% 7%6%9%

9%6%

7%

7%

16%16%24% 6%8%

10%11%11%28%

10%12%13%14%10%

11% 9%8%8%8%

13%9%8%8%

10%11% 9%

11% 9%8%5%

11% 9%9%8%7%

10%6%

8%

7%

7%

4%7%

10%28%24% 8%

11%16%34% 8%6%

13%13%16%7%6%

11%13%16% 6%8%

19% 6%9%

14%10% 9%7%

11%7%7%9%

16%9%

11%5%

7%

9%6%

66%

64%

56%

50%

43%

41%

38%

37%

29%

19%

19%

18%

13%

7%

60%

53%

56%

52%

45%

45%

36%

36%

35%

26%

20%

17%

13%

7%

70%

66%

59%

44%

41%

34%

38%

43%

28%

20%

18%

19%

14%

6%

72%

75%

55%

54%

41%

42%

39%

34%

23%

9%

20%

19%

12%

7%

Q: Which of the following resources or programs would best assist your business/organization or community in the face of the challenges identified above?

Note: Responses were recorded for the top five resources or programs respondents identified, with the sum of these five choices noted on the far right.

Source: RRC

First Rank Second Rank Third Rank Fourth Rank Fifth Rank



Tourism Workforce Challenges (Regional)

Oregon Coast
Total Central Coast North Coast South Coast

I can't offer regular hours and/or full-time employment

I have a seasonal business and can't offer year-round
employment

Lack of applicants

Applicants don't have necessary or required skills

My business is unable to provide healthcare/benefits

I don't know where the best place to advertise jobs is

I can't provide training/development opportunities

Other

18%24%13%

14%15%20%

13%13%22%

17%17%12%

15%14%11%

6%6%

9%5%

10%19%

24%18%13%

14%17% 6%

15%17%24%

21%15%14%

18%10% 9%

8%9%

9%

17% 9%5%

15%24%5%

22%19%26%

13%10%19%

15%15%10%

15%10%8%

13%7%

27% 5%9%

13%34%20%

15%14%19%

11%11%23%

13%21%11%

23%11%14%

6%

5%

15%13%

55%

49%

48%

46%

39%

15%

14%

33%

55%

37%

56%

50%

37%

20%

14%

31%

44%

67%

42%

40%

33%

12%

21%

41%

67%

48%

45%

45%

48%

11%

9%

27%

Q: What are the three greatest challenges you currently face in attracting (and/or) retaining tourism workforce?

First Rank Second Rank Third Rank

Note: Responses were recorded for the top three challenges respondents identified, with the sum of these three choices noted on the far right.

Source: RRC



Educational and Career Opportunities (Regional)

Oregon Coast
Total Central Coast North Coast South Coast

Partner with organizations to support tourism and
hospitality programs in high schools and colleges

Develop and support ways to cultivate the tourism
industry's talent pipeline through youth development and

engagement

Develop relationships with state workforce development
boards to advocate for opportunities in the tourism

industry

Support development of regional education and training
options for current workforce

Campaigns to raise awareness of tourism and hospitality
as valuable career pathways that support local

economies

17%11%25%14%33%

19%11%21%22%28%

16%31%18%19%16%

19%17%25%23%15%

28%31%11%22%8%

18%28%10%37% 7%

18%10%16%24%33%

16%34%17%22%12%

20%18%25%26%12%

29%31%15%19%

22%12%24%16%26%

15%13%23%22%27%

18%23%21%17%21%

18%18%22%26%16%

27%33%10%20%11%

13%13%20%18%37%

23%25%20%23% 9%

15%35%18%18%14%

20%14%29%18%19%

29%29%27% 8%8%

Q: Please rank (from highest priority to lowest priority) the following educational and career opportunities designed to help develop, attract and retain industry workforce.

Note: Responses sorted in descending order by "First Rank".

Source: RRC

First Rank Second Rank Third Rank Fourth Rank Fifth Rank



Representation of Underserved Communities

1 2 3 4 5

My community is welcoming to
people who are underserved
and/or under-resourced

Total

Central Coast

North Coast

South Coast

Statewide

Members of underserved and
under-resourced communities
feel valued in my community

Total

Central Coast

North Coast

South Coast

Statewide

Underserved communities are
well represented in these
community engagement efforts

Total

Central Coast

North Coast

South Coast

Statewide

Members of underserved and
under-resourced communities
are well represented in my
community

Total

Central Coast

North Coast

South Coast

Statewide

3.2

3.3

3.1

3.1

3.4

3.0

3.1

3.0

2.9

3.1

3.0

3.1

2.9

3.0

3.1

2.8

2.9

2.7

2.8

2.9

Q: Please rate your level of agreement or disagreement with the following statements:

Source: RRC



Engaging with Underserved Communities

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Rural communities

Economically disadvantaged

People with disabilities

Hispanic, Latinx, Latino, Latina

LGBTQIA2S+ community

Native Americans, American Indians, Alaska
Natives

Members of Oregon’s nine federally
recognized tribes,

Black, Africans, African Americans

Asian

Linguistically diverse, English language
learners (ELL)

Farmworkers and migrant seasonal workers

Pacific Islanders

Unsure/Don’t know

Immigrants, refugees, asylum seekers,
Deferred Status Holders, Temporary

Protected Status
Undocumented, Deferred Action for Childhood
Arrivals (DACA), “Dreamers,” Non-Immigrant

Visa Holders

69%

56%

53%

52%

52%

41%

41%

35%

25%

17%

16%

15%

11%

9%

9%

63%

60%

57%

50%

58%

43%

45%

31%

25%

13%

8%

14%

11%

8%

8%

69%

47%

52%

57%

51%

32%

27%

40%

29%

27%

26%

17%

12%

14%

14%

77%

60%

49%

50%

45%

47%

50%

33%

21%

10%

14%

14%

10%

6%

5%

64%

50%

52%

54%

52%

40%

40%

43%

31%

16%

19%

20%

11%

12%

8%

Q: Which of the following underserved communities have you engaged with in the past two years?

Source: RRC



Considerations for Underserved Communities

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Building relationships with culturally specific
nonprofits/charitable organizations, affinity
groups, faith-based organizations, local

commissions or task forces.

Inclusion in decision-making processes (e.g.
inclusion of underserved community members

on your board/commission)

Inclusive hiring strategies to recruit a diverse
workforce

Regular consultations (e.g., regular meetings
with community leads)

Feedback mechanisms: Surveys

Feedback mechanisms: Interviews

Feedback mechanisms: Focus Groups

None of the above

Other (please specify):

50%

32%

30%

24%

17%

12%

8%

18%

10%

54%

33%

38%

23%

13%

12%

6%

14%

11%

47%

33%

28%

25%

20%

18%

10%

22%

8%

49%

30%

22%

25%

19%

5%

10%

21%

8%

52%

35%

33%

24%

19%

14%

10%

17%

9%

Q: How do you ensure that the voices of underserved communities are heard and considered in your planning and operations?

Source: RRC



Training

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Cultural awareness

Anti-racism

Racial equity

Unconscious bias

Implicit bias

No training received

Other diversity, equity, and inclusivity
(DEI) topics (please specify):

62%

55%

53%

53%

47%

26%

17%

60%

56%

51%

51%

44%

27%

17%

65%

57%

53%

60%

53%

27%

13%

59%

50%

54%

46%

42%

26%

20%

60%

53%

54%

53%

49%

26%

18%

Q: Have you received training in: (Select all that apply)

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

No

Yes

55%

45%

60%

40%

56%

44%

47%

53%

54%

46%

Q: Was this training provided by your current employer?

Source: RRC



Development of Tourism Resources

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

Grants and funding

Engagement opportunities with
historically and currently

underserved and under-resourced
communities

Seeing more historically and
currently underserved and

under-resourced communities
represented in travel and tourism

leadership roles

Capacity and technical assistance

Trainings and workshops (in-person)
to support me/my organization in

how/why to work with historically and
currently underserved and

under-resourced communities

Trainings and workshops (online) to
support me/my organization in

how/why to work with historically and
currently underserved and

under-resourced communities

Other (please specify):

64%

44%

39%

34%

22%

22%

8%

63%

50%

35%

30%

24%

22%

7%

63%

38%

46%

34%

16%

17%

9%

68%

44%

38%

40%

25%

26%

7%

64%

49%

39%

33%

24%

22%

6%

Q: Which of the following would be most helpful in developing tourism related facilities and products for underserved and
under-resourced people in your community?

Source: RRC



Long-Term Tourism Planning (Regional)

Oregon Coast
Total Central Coast North Coast South Coast

Tourism-related infrastructure

Grant and funding resources/opportunities

Enhancing tourism perceptions for residents and
workforce

Bolster regenerative tourism

Visitor management solutions (e.g., disperse visitor
pressures in high visitation areas)

Transportation options

Sustainability and climate action (e.g., strategies for
climate change resilience, climate action plans)

Marketing and promotion

Partner engagement and collaboration

Work with underserved communities (e.g., towards racial
equity, accessibility)

Support communities in crisis (e.g., communities
suffering from wildfires)

Training and education programs

Tourism research and market insight

Diversity Equity and Inclusion

Other

13%18% 7%

11%19% 5%

17%8%7%

10%11%8%

10% 7%8%

10% 9%6%

9%8%7%

6%6%9%

8%

7%4%

5%

4%

4%4%

3%

3%

16%13% 6%

10%21% 5%

18%8%8%

11%10% 7%

12%11% 8%

12% 3%5%

8%7%4%

7%4%7%

7%

9%7%4%

8%7%

3%4%

6%

5%

5%

13%24% 8%

13% 4%8%

12%10% 6%

12%10%6%

16%11% 7%

14%8%8%

13%10%11%

4%5%7%

7%7%

4%5%

4%

7%

5%

4%

5%

21% 7%8%

10%30% 4%

20%11%

13%13%10%

3%6%

12%10%4%

4%7%7%

11%14% 7%

10%7%

6%

6%

3%7%

3%6%

3%

1%

38%

35%

32%

30%

26%

25%

24%

21%

14%

13%

10%

10%

10%

7%

5%

35%

36%

34%

28%

30%

20%

19%

18%

9%

20%

16%

8%

9%

9%

6%

44%

25%

28%

28%

34%

30%

34%

16%

15%

10%

5%

10%

8%

5%

7%

36%

44%

34%

35%

11%

26%

18%

32%

19%

6%

9%

11%

11%

6%

1%

Q: Please identify the three areas that you believe should be emphasized for longer-term tourism planning over the next 2 - 5 years. (Rank top three priorities within this list)

Note: Responses were recorded for the top three plans respondents identified, with the sum of these three choices noted on the far right.

Source: RRC



Tourism Communication Methods

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

E-Newsletter

Website

Conference

In person annual listening and
engagement sessions

Webinars

LinkedIn

Basecamp

Virtual annual listening and
engagement sessions

YouTube

None of the above

Other (please specify):

69%

48%

28%

20%

12%

11%

8%

7%

5%

8%

9%

68%

51%

28%

14%

11%

8%

5%

9%

7%

7%

8%

69%

43%

25%

24%

11%

17%

8%

4%

4%

12%

8%

71%

51%

32%

26%

14%

8%

11%

10%

4%

4%

11%

73%

49%

28%

19%

13%

13%

10%

9%

6%

8%

7%

Q: How do you currently receive tourism industry-related information from Travel Oregon and your Regional Destination
Management Organization (RDMO)?

Source: RRC



Tourism Communication Methods

Oregon Coast

Total Central Coast North Coast South Coast
Statewide

E-Newsletter (Monthly)

E-Newsletter (Quarterly)

Website

In person annual listening and
engagement sessions

Conference

Virtual annual listening and
engagement sessions

Webinars

LinkedIn

YouTube

Basecamp

Other (please specify):

40%

16%

15%

7%

5%

5%

4%

2%

2%

0.4%

3%

40%

17%

20%

5%

8%

4%

1%

3%

1%

2%

34%

20%

16%

7%

4%

4%

6%

5%

1%

4%

45%

10%

8%

11%

4%

8%

5%

3%

3%

3%

40%

17%

13%

7%

6%

4%

4%

3%

2%

1%

3%

Q: What is the best way for you to receive tourism industry-related information from Travel Oregon and your Regional
Destination Management Organization (RDMO)?

Source: RRC



1 2 3 4 5

Your Regional DMO - Oregon
Coast Visitors Association
(OCVA)

Total

Central Coast

North Coast

South Coast

Your local Destination
Management Organization
(DMO)(e.g., Explore Lincoln City)

Total

Central Coast

North Coast

South Coast

3.3

3.2

3.0

3.6

3.4

3.5

3.0

3.7

Q: Please indicate your level of engagement with the following organizations:

Oregon Coast - Level of Engagement

Source: RRC



1 2 3 4 5

The OCVA Total

Central Coast

North Coast

South Coast

Your local DMO Total

Central Coast

North Coast

South Coast

4.2

4.1

4.1

4.3

4.0

3.9

4.1

4.1

Q: Please rate your level of satisfaction with the services of the following Destination Management Organizations

Oregon Coast - Satisfaction with DMOs

Source: RRC


