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Co-op campaigns

Collaborative advertising efforts 
among complementary, travel-
focused brands

• Build awareness with increased reach

• Showcase “full package” experiences

S o l u t i o n s

• Collaborate your way



Build awareness 

with increased reach

C O - O P  C A M P A I G N S
Capture demand from travelers searching for 
your market and competing markets with 
strategically placed ads and customized 

audience targeting

Make a bigger impression by partnering with 
fellow travel-focused brands to earn additional 
exposure

Influence traveler booking decisions across the 
entire trip planning journey, from awareness to 
conversion 



Showcase “full 

package” experiences

C O - O P  C A M P A I G N S
Curate an easy and fun shopping experience 
for travelers with a landing page focused on 
driving engagement and conversion 

Highlight the best your destination has to 
offer through collaborations with other 
complementary travel-focused brands 

Give travelers a comprehensive view of what 
they could experience, including nearby points 
of interest or hidden gems



Collaborate your way
C O - O P  C A M P A I G N S

Grow impressions at any budget with flexible 
campaign customization options and 
investment levels

Customize your brand messaging and imagery 
based on the co-op campaign theme to create 
a stronger connection with travelers*

Focus on your brand and leave the rest to us; 
our team of experts manage the overarching 
campaign creative, coordination amongst 

participants, and ongoing campaign 
optimizations to deliver you the best results

*Availability limited by campaign tier



Nearly 3 in 5 travelers did not have a 
specific destination in mind or 

considered multiple destinations 
when they first decided to take a trip

Expedia Group Path to Purchase Research, 2023



Travel Oregon Co-Op
*Dates: Spring (Feb-May), Fall (Sep-Dec)

Presenting Tier: $20,000 (4 spots available)
Featured Tier: $10,000 (8 available spots)
Sponsored by Travel Oregon 

Sign up deadline: 1-month before start

For Fall/Winter 2026 (Oct-Jan), IOs signed by Sep 1

For Spring 2027 (Feb-May), IOs signed by Jan 1

For Fall/Winter 2027 (Oct-Jan), IOs signed by Sep 1

*Actual dates subject to change

S t r a t e g i c  

T a r g e t i n g

E n g a g i n g

 L a n d i n g  P a g e s

OR Intender Re-targeting and Competitive 

Conquesting surrounding cities and states 

with onsite IAB and Native Display Banners.

T u r n - K e y  
S o l u t i o n

R e p o r t i n g  
C a p a b i l i t i e s

Campaign conversion reporting provided at 

the end of the campaign for each DMO 

participant.

Our team manages the overarching campaign 

creative, coordinates participation across partners 

(requiring only a single image and brief copy to 

participate), and proactively optimizes to drive the 

strongest results.

Dedicated landing pages by DMO (Travel 

Oregon, Explore Tualatin Valley, Travel 

Salem, etc.) to specifically highlight the 

different markets across Oregon.

Oregon State Seasonal Co-op FY 26-27



• Introducing two pricing tiers – to allow for greater participation across regions, 
with variable customization at each tier

• Opportunity for two seasonal campaigns per year (Spring Feb-May and Fall Sep-
Dec), reducing signup friction and ease of scheduling

• Value add-on from Expedia: 

 -> *20% Matched Investment from Expedia. For example, for every 
$10k contributed, Expedia will match $2k in media spend

• Partnership with Travel Oregon:

 -> Support advocating and promoting the co-op to DMOs

 -> Post opportunity on Travel Oregon marketing page

 -> Setup a DMO webinar to present new co-op opportunity
 
 -> Registration link will be sent out following webinar for Sign-ups

What’s Included?



Flexible campaign options

Featured Tier - $10,000 
Medium sized placement just below presenting tier

• Custom copy aimed at educating travelers about 
your destination and unique selling points

• Medium sized image

• 8 spots available

Travel Oregon (or Expedia Group) is responsible 
for the hero image, ad strategy, and and initial landing 
page content.

Each participant has a call-
to-action button linking to 

their DMO site or an Expedia 
Hotel Results Page

Presenting Tier - $20,000 
Prominent placement just below hero image

• Custom copy aimed at educating travelers 
about your brand and unique selling points

• Large sized image

• 4 spots available

*20% Matched 
Investment from 

Expedia



Another Example of 
Washington State Co-op 
with Two Tiers

Featured Tier

Presenting Tier



• We recommend general destination imagery that showcases the natural 

beauty or unique attributes of your destination.

• Use landscape orientation to avoid cropped images

• Avoid busy scenes so the traveler can better picture themselves there

Creative best practices

W H A T  K I N D  O F  I M A G E  S H O U L D  I  U S E ?

• Copy should inspire a traveler to explore the destination further. We 

recommend highlighting unique local attributes or attractions, as well as 

encouraging travelers to explore the destination's accommodations, as 

participating hotels will also appear on page.

• Keep copy to 350 characters or less for maximum engagement

W H A T  S H O U L D  I  I N C L U D E  I N  M Y  D E S C R I P T I O N  C O P Y ?

• No; we will only make mid-campaign copy or imagery changes if incorrect 

information is displayed

• We recommend avoiding seasonal content or items that would not be 

relevant for the entire campaign length

C A N  I  C H A N G E  M Y  C O P Y  O R  I M A G E  T H R O U G H O U T  

T H E  C A M P A I G N ?

Customize your image and copy on the campaign landing 

page when you are the main sponsor or participate in 

either the Premium or Featured tiers. 



Co-op Traveler Journey

Targeted Media 
drives to DMO 
Landing Pages

DMO Landing Pages: Each participant 
can showcase their destination here*

*Participants only need to provide one image and copy for their 
position on the landing page

Landing Pages can 
drive back to DMO 

website, or directly to 

an Expedia Booking 
page 



Standard Co-Op Participant Steps

Enrollment Form 

completed by DMO participant 
to select requested tier, billing 

terms, contact info

Insertion Order 

sent over to the client to 
review and sign

Creative Assets Collected

One image size and some 
creative copy required by each 

DMO

Final Creative Review and 
Campaign Launch

End of Campaign Reporting

End of Co-op reporting provided 
to each partner no later than 2 

weeks after the campaign has 
ended

Travel Oregon Co-op 
Enrollment Form

*Registration link will be sent out following webinar for Sign-ups



Co-Op Participant 
End of Campaign 
Reporting

Performance Summary for Destination X

• Impressions

• Clicks to landing page

• Room nights, LOS, ADR

• ROAS



C o - o p  C a m p a i g n s

Lean on us
You can inspire the right travelers at 
the right time with our unmatched 
combination of creative expertise and 
deep traveler insights



Thank You!


